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This report fulfils two purposes. First, to inform UUM as sponsor to SIG-GST about the 
activities that has been carried out by SIG-GST to bring awareness on the future implementation 
of Goods and Services Tax (GST) in Malaysia. In regard to this, SIG-GST planned was to 
propose a national education and communication campaign to the Ministry of Finance (MoF). 
Second, to report on the nature of work that SIG-GST has accomplished from July 2010 until the 
end of it’s last activity in October 2012. In general, the central theme of SIG-GST work is 
promoting awareness on GST at UUM. This proactive effort was initiated by a small group of 
scholars sharing similar interest to support government’s incoming fiscal policy which will 
change the landscape of economy, social and administration of tax.  Two series of seminar was 
conducted to disseminate GST awareness and education to public. UUM has started its rapport 
with GST unit at Malaysian Royal Customs (MRC). This report presented summary to all 
activities and provided supporting evidences.  It is hope that the course taken by SIG-GST will 
not stop where funding ends. We believe that when the GST, shall it be announced its launching 
























Laporan ini memenuhi dua tujuan. Pertama, untuk memaklumkan UUM sebagai penaja kepada 
SIG-GST tentang aktiviti-aktiviti yang telah dijalankan oleh SIG-GST untuk membawa 
kesedaran mengenai pelaksanaan masa depan Cukai Barangan dan Perkhidmatan (GST) di 
Malaysia. Dalam hal ini, SIG-GST merancang untuk mencadangkan satu kempen pendidikan dan 
komunikasi kebangsaan kepada Kementerian Kewangan (MoF). Kedua, untuk melaporkan 
kepada UUM tentang latarbelakang kerja yang telah dicapai oleh SIG-GST semenjak dari bulan 
Julai 2010 sehingga akhir aktiviti lepas pada bulan Oktober 2012. Secara umum, tema utama 
kerja SIG-GST mempromosikan kesedaran mengenai GST di UUM. Ini adalah usaha yang 
proaktif oleh sekumpulan kecil pensyarah yang berkongsi minat yang sama untuk menyokong 
dasar fiskal yang dirancang oleh kerajaan yang akan mengubah landskap ekonomi, sosial dan 
pentadbiran cukai di Malaysia. Dua siri seminar telah dijalankan untuk menyebarkan kesedaran 
dan pendidikan GST kepada orang awam. UUM telah memulakan hubungan dengan unit GST di 
Kastam Diraja Malaysia (MRC). Laporan ini membentangkan ringkasan kepada semua aktiviti 
dan melampirkan sokongan bukti. Adalah diharapkan bahawa aktiviti SIG-GST tidak akan 
berhenti di mana pembiayaan berakhir. Kami percaya bahawa apabila kerajaan mengumumkan 
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SIG-GST PROJECT AT UUM 
 
1.0 BACKGROUND  
 
In early 2010, a group of concerned scholars led by Dr. Samihah Khalil proposed to the Deputy 
Vice Chancellor (Research and Innovation) of University Utara Malaysia a project to secure 
consultation work to promote awareness and educational campaign for Goods and Services Tax 
(GST).  The idea was formed after Dr. Samihah, a faculty with research interest in government 
budgeting, attended a one-day-training on GST organized by the Malaysian Institute of 
Accountant in March 2010. Although the government has announced its intention to implement 
GST, the larger public did not have reasonable and adequate information on how GST will affect 
their daily life – an inspiration where Dr. Samihah started to bring as much as information to the 
public by advocating GST at UUM.  
 
The main objective of the proposed campaign was to elicit the behavioral change required for a 
smooth transition to GST compliance. The proposal outlined in great detail a comprehensive 
public education and communication campaign designed to facilitate the adoption of GST at all 
levels of society (See Appendix 1 for pre-proposal draft). The elements of the proposed 
campaign include a vast array of education and targeted communication strategies such as 
research, publications, as well as radio, television, print and out-of-home messages that would be 
deployed nation-wide. We feel that education and communication campaign should be planned 
as soon as possible, and UUM team would be ready to present to the Ministry within a short 
time.  
 
Funding of RM30,000 was given by the University via University Grant to the Special interest 
group GST (SIG-GST) in May 2010 to begin preparing a proposal to the Ministry of Finance 




2.0 SUMMARY WORK OF SIG-GST  
 
A preliminary work began in two parts.  
 
Building a Rapport 
The first part was to build rapport with the Ministry of Finance, the central government body 
responsible for GST. The first formal activity was to bring MRC to give a seminar on GST and 
this work was led by Dr. Samihah Khalil. A letter of invitation was sent to Yang Berbahagia Dato’ 
Kamariah Hussain, the Chair of Panel Semakan Semula Cukai at the Ministry of Finance 
Malaysia to give a talk on GST in April 2010. She agreed to send Mr. Tan Sim Kiat, Penolong 
Kanan Pengarah Kastam 1, at the Malaysian Royal Customs (MRC) to represent her at UUM. 
MCR is given a major task to support the Ministry of Finance in creating awareness and 
educating general public and business sectors in Malaysia (See Appendix 3 for date and venue 
of the talk).  
 
The talk was organized on the 20
th
 of July attracted around 200 participants. The speakers 
covered the basic knowledge of what it GST, the reasons why it should be introduced, types of 
GST tax, registration and anticipated issues in GST.  At the end of the session, a short survey was 
conducted to the participants to gauge their understanding and knowledge of GST and 
effectiveness of the seminar. In brief, the result shows that participants understood the 
fundamental knowledge about GST. However, knowledge on the detail operations of GST is yet 





En. Tan Kim Siat and En. Abdul Halim Ramli and SIG-GST and lecturers at UUM. 
 
 
On the afternoon after lunch, our speaker and guess were invited to join a closed discussion 
session with SIG-GST group and few staff of COLGIS. The aim of the discussion was to express 
our interest to support the government effort in general and MRC particularly on the issue of 
GST. We informed them on our interest to provide consultant work for promoting awareness and 
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communication campaign on GST. According to MRC, UUM is the first public higher learning 
institution to show their interest with them in enhancing knowledge of their staff on GST. (See 
Appendix 5 for discussion summary).   
 
This very first awareness programme at UUM had spinned demand inside UUM stakeholders. A 
group of accounting students have requested more information on GST and showed their interest 
to invite MRC representative to their lecturers. SIG-GST had offered assistance to them. (See 
Appendix 6 for letter SIG-GST sent to MRC). 
 
Another seminar was organized by SIG-GST to invite MRC to further elaborate the effect of 
GST on education provider such as public higher learning institutions like UUM. More clarity is 
needed for the finance unit of UUM to understand what would be the preparation needed for 
UUM to be GST registrant as there are some of UUM activities cannot be exempted from GST. 
This seminar took place on the 28
th
 of September 2010 at Bilik Seminar COLGIS. Participants 
were invited from the finance unit and Bursar’s Office. Attendees were around 30. (See 
Appendix 7 for letter of invitation to MRC and their reply). 
 
On Documentation 
The second part of the work was to preparing detail proposal to the Ministry of Finance in order 
to propose an awareness and educational campaign on GST nationwide.  This work is led by Mr. 
Luis Raheem Pazos, an advertising campaign consultant from Kuala Lumpur Infrastructure 
University (KLIUC). During his engagement with the proposal, somewhere in October 2010, we 
were informed verbally by the MRC that the Ministry of Finance has made the decision to award 
consultation work of the awareness and education campaign to one company bidding in the 
project. The news seemed to make our proposal to the Ministry of Finance invalid.   
 
However, the principal researcher decided to conduct a small research on GST awareness and 
education in Malaysia as contribution to UUM and to the field of GST in general.  This survey 
began in July 2011. The report of the study is presented in Chapter 4. 
 
A paper on the findings of the survey was presented in the 5th International Conference of Public 
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 of October. (See Appendix 8 for the 
powerpoint presentation on GST in ICPA). 
 
3.0 CONCLUSION 
The aims of this project are two – proposing National Education and Communication 
Programme for the Implementation of GST and become an advocator for GST. Although our act 
to propose a decent proposal to the MoF was a bit late as the result of the bidding was released 
by the MoF five months after the grant was approved. However, it seems that the awareness and 
education campaign decided by the MoF did not take place after all. We believe that this national 
scale programme was also affected by the government’s decision to put the implementation of 
GST on hold. Yet to say, GST is going to be implemented as tax reform agenda of the country. 
MRC will be the key player in implementing the administration of GST as they are the sole 
authority to educate public and businesses on GST. Our second aim was eventually materialized. 
Four main activities were resulted. Two seminars were conducted in 2010 by the SIG-GST group 
and both event were well received as pilot programme in educating UUM staff and students on 
GST. A survey was conducted to SMEs in Northern part of Malaysia to gauge their level of 
awareness, education and training on GST. The result was presented in an ICPA, Hyderabad. 
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                 CHAPTER  TWO 




Malaysia is advocating for GST as a new tax regime in replacement of present SST. Also known 
as value-added tax (VAT) in other countries, GST is a tax imposed on goods and services at 
every stage of production and distribution in the supply chain including importation and 
exportation of goods and services.  
 
The groundwork of GST started since 2007 at the Ministry of Finance. A small unit was  formed 
at the Malaysian Royal Customs to do extensive work on GST by reviewing best practices in 
other countries such as Australia, New Zealand, Canada, Singapore and United Kingdom. GST 
has been practiced by 146 countries and therefore Malaysia is not inventing new wheel. 
 
The government of Malaysia is very serious in introducing GST. The plan to announce its 
launching date was rescheduled twice. First in 2008 when the government postponed the date 
due to political instability where the current government lost many state and parliamentary seats 
in 2008 election. Second, it was shelved due to system instability in order to allow the Anti-
profiteering Act (gazetted in 2011) to give its effect where businesses cannot pass on cost savings 
to customers. The government is taking time to study the pros and cons of GST on its citizens 
before embarking on the new tax regime. The GST Act was tabled in the Parliament in 2010. 
 
GST aims to improve tax administrative efficiency. The current system is a dual  system. A 
person pays sales tax (up to 10%) and service tax (6%). It is a non-transparent. GST also aims to 
increase government revenue. Cnossen (1990) claims that from a revenue perspective GST is the 
best form of tax ever invented. In Oct. 2012 sales tax revenue was RM7.3billion and service tax 




The Malaysian government has been studying the operationality of the new tax structure, viz-a-
viz its merits and demerits on the national economy and the welfare of its citizens. Since, the 
new tax (GST) structure is completely going to bring a developmental change to the revenue 
drive of the government because tax will be levied on unnoticeable taxable goods and services. 
 
Also, the citizens are suspecting that GST will bring about increase in price of goods and 
services, because there will be 4% levies on consumable goods and services. So, the Malaysian 
citizens are now suspecting that the new tax structure is meant to serve the interest of the 
government at the expense of the citizens. 
 
 
2.1 SALES AND SERVICES TAX IN MALAYSIA 
 
Consumption tax, otherwise known as SST was introduced in Malaysia sometimes in 1972. The 
tax is divided into two, namely sales tax and service tax. Sales tax was introduced in 1972, while 
service tax was introduced in 1975. Sales tax is imposed on selected goods at manufacturing 
level and on importation, while service tax is imposed on selected taxable services.  For sales 
tax, the general rate levy on goods is 10%, while specific rate for foods, construction and 
petroleum products, etc is 5%. And there is only a single rate of 5% for service tax. The normal 
threshold for sales service is RM100, 000, whereas the normal threshold for service tax is 
RM300, 000. SST have a single stage consumption tax. 
 
There are several weaknesses associated to SST. This include narrow tax base, price cascading 
effect, limited tax base, difficulty in separating cost of goods sold with tax element in the price, 
lost in government revenue, difficulty in transfer pricing and vertical integration, classification 
issues, and sales tax productivity ratio. As a result of these weaknesses, an alternative tax model 







2.2 PROPOSING GST IN MALAYSIA 
 
GST, which is a broad-based consumption tax in the form of value added tax. It is a multi stage 
tax based on net value at each stage of business transaction up to the retail stage of distribution. 
GST covers all sectors of the economy and imposed on the supply of goods and services with 
minimum exceptions and zero rating. Tax is levied on final consumption. GST incurred on inputs 
is allowed as a credit to the registrant (offset against output tax). GST model most often 
considered the welfare of citizens, especially low income earners. The benefits are seen from the 
following perspectives: zero rating on basic foodstuff, water and electricity, GST is not levied on 
government services such as public transport, health, education, toll on highway, financial and 
residential property, etc, the proposed threshold excluding small businesses from GST net. 
 
In Malaysia, the introduction rate for GST is 4%. The scope of the tax regime is intended to 
bring more stable source of revenue compared to income tax on the one hand, while it is self 
policing due to in-build cross checking features on the other. The tax model provides zero-rated 
supplies. Thus, GST provides complete relief to final consumer, especially the low income 
earners. Few amongst the items where tax relief are food stuff such as rice, sugar, table salt, plain 
flour, cooking oil, egg, etc. GST will equally make Malaysian products and services more 
competitive abroad. In the same vein, exemptions are given on certain supplies such as domestic 
transportation of passengers, toll fees and residential property in order to reduce tax burden on 
the final consumers. Finally, the proposed threshold excludes small businesses. 
 
In Malaysia, a manufacturing company that registered under the Goods and Services Tax 2010 is 
known as “registrant”. A registrant is required to charge output tax on the taxable supply of 
goods and services made to consumers. The company is allowed to claim input tax credit on any 
GST incurred on the purchases that are input to the company. Thus, GST is a tax regime that 
prevents double taxation, and value added at each stage is taxed. Any charges on value-added 
activities carried out on goods by manufacturers for their overseas transactions are disregarded 
supplies under section 73(1) of the GST Act 2010. 
 
Malaysian government is proposing to change the tax regime from SST to GST. Therefore, 
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Malaysian government agencies need to undertake educational awareness, training and 
promotional campaign to sway public opinion in favor of goods and services tax. 
 
There are many reasons why the government decided to reschedule the implementation date of 
GST. On the efficiency side, the smooth running of GST is contributed by minimum act of 
profiteering. In order to ensure no businesses are manipulating prices when GST is implemented 
an act must be gazetted at least on time with GST. The Anti-profiteering Act was introduced in 
2011. The question is, the act was announced but yet still not the GST. On the other hand, the 
political stability could contribute to this lateness. Tax reform is hotly debated and can be 
construed by opposition parties at government’s mechanism to be used in favor of the ruling 
government. This scenario is not salient as similar phenomenon took place in advanced 
countries. Canada is one example in which their government faced with much complex situation 
when GST was assumed to bring uncontrolled economic repercussion to the provincial and 




GST is an efficient tax since it will replace the dual and non-transparent practice of SST. Apart of 
many criticisms on the reasons why it should be implemented, its benefits have been 
demonstrated by many countries that faced with rocky path to implementing GST. GST will 
bring more stable revenues which Malaysia needs to have it to materializing its mission to 
become advanced country in 2020. Government has placed some legislation to ensure smooth 
running of GST which is seen to be a positive signal that the implementation is going to be 





GST IN THE WORLD 
 
3.0 OPERATIONALITY OF GST 
 
Advocates of GST often claimed that it is best tax regime ever invented. And that is the reason 
why Cnossen (1990) argues that “purely from a revenue point of view, GST is probably the best 
ever invented”. GST is seen as a multi-stage tax on domestic consumption. It is charged on all 
taxable supplies of goods and services, except those goods specifically exempted from paying 
tax. GST is also charged on importation of goods and services into the country where GST is 
being practiced. Payment of tax is made in stages by the intermediaries in the production and 
distribution process. That is, GST is tax levied on all commodity sales, whether to consumers or 
other businesses. Cognizant of the fact that tax is paid throughout the production and distribution 
chain, it should be noted that GST is finally bored by consumers. This implies that GST is not an 
additional cost to the intermediaries, and does not constitute an expense items to the 
manufacturer of goods and provider of services. 
 
GST deals with every stage of supply chain in the economy. This supply chain includes finished 
goods, stocks, capital assets and services rendered to other establishments. Take for instance, a 
manufacturer, who is appointed as a ‘taxable person’ by the appointed authority, is required to 
charge GST on taxable supplies that are standard-rated when the goods/services are sold to 
buyers. In return, the manufacturer is allowed to claim an input tax credit on any GST incurred 
on the purchases considered input to the business of the appointed manufacturer. GST charged to 
consumer is termed as ‘output tax’, and those incurred by manufacturer is termed as ‘input tax’. 
Output tax is offset by input tax, and where output tax is more than input tax, the net tax is 
payable to the government. For the purpose of GST, the activities carried out by a manufacturer 





3.1 SNAP SHORT OF GST IN SELECTED COUNTRIES 
 
Based on the strengths of GST, more than 140 countries have been practicing the tax model. The 
breakdown of these countries according to continents which is given below:  
 
Table 3.1: GST/VAT in South-East Asian countries 
 








Indonesia 1984 10 10 Rupiah 600 mil 49,000 
Thailand 1992 7 10 Baht 1.8 mil 49,000 
Singapore 1993 3 7 SGD 1 mil 643,000 
Philippines 1998 10 12 Peso 1.5 mil 30,000 
Cambodia 1999 10 10 Riel 30 mil – 125 mil 7,000 – 30,000 
Vietnam 1999 10 10 No threshold - 
Laos 2009 10 10 Lao Kip 400 mil 46,000 
Source: Malaysian Royal Customs (MRC) 
 
In South East Asia, Brunei, Malaysia and Myanmar are understudying the GST tax model with 
intent to change from sales and service tax to goods and service tax. 
 












France 34,208 1954 20 19.6 
Brazil 10,326 1967 12 17 
United 
Kingdom 
36,523 1973 10 17.5 
Ireland 42539 1973 16 24 
New Zealand 27,060 1986 10 12.5 
Japan 34,100 1989 3 5 
Canada 39,183 1991 7 5 
South Africa 10,119 1991 14 14 
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Kazakhstan 11,416 1992 20 12 
Thailand 8,225 1992 7 10 
Singapore 51,142 1993 3 7 
Venezuela 12, 785 1993 NA 15.5 
Sri Lanka 4,581 1998 12.5 15 
Australia 37,299 2000 10 10 
Sudan 2,305 2000 NA 15 
Malaysia 14,072 ? ? ? 




Table 3.3: Countries that have Implemented GST/VAT (Total Country = 146) 
 




1948 - 1959 France 1 
1960 - 1969 
Brazil, Denmark, Netherlands, Uruguay, Ivory Coast, Germany, 
Sweden 
7 
1970 - 1979 
Argentina, Colombia, Israel, Norway, Chile, Ireland, Nicaragua, 
Austria, Costa Rica, Italy, Panama, Bolivia, Honduras, Luxembourg, 
Belgium, Ecuador, Korea, Peru, UK 
19 
1980 - 1989 
Dom. Rep., Indonesia, New Zealand, Spain, Hungary, Morocco, 
Senegal, Greece, Japan, Niger, Taiwan, Haiti, Mexico, Portugal, 
Guatemala, Malawi, Philippines, Tunisia, Turkey 
19 
1990 - 1999 
Albania, Egypt, Mali, Slovenia, Madagascar, Slovakia, Zambia, 
Algeria, El Salvador, Malta, South Africa, Lithuania, Singapore, 
Vietnam, Armenia, Estonia, Mauritania, Sri Lanka, Liechtenstein, 
Samoa, Venezuela, Azerbaijan, Fiji, Mauritius, Suriname, Latvia, 
Russia, Vanuatu, Bangladesh, Finland, Moldova,  Switzerland, 
Kyrgyzstan, Romania, Uzbekistan, Barbados, Gabon, Mongolia, 
Tajikistan, China, Congo, Croatia, Belarus, Georgia, Mozambique, 
Tanzania, Cyprus, Czech Rep., Canada, Benin, Ghana, Nepal, 
Thailand, Kenya, Poland, Ukraine, Bulgaria, Guinea, Nigeria, Togo, 
Kazakhstan, Paraguay, Uganda, Burkina Faso, Iceland, Pakistan, T 
&Tobago, Cameroon, P.N. Guinea, Turkmen, Cambodia, Jamaica  
72 
2000 - 2009 
Australia, Chad, Jordan, Namibia, Comoros, St. Vincent, Bahamas, 




Bosnia Herz., Eq. Guinea, Lebanon, Serbia, Gambia, Macedonia, 
Tonga, Botswana, Ethiopia, Lesotho, Sudan, Cape Verde, Cent. Af. 
Rep., Ant.& Barbuda 
Source: Malaysian Royal Customs (MRC) 
 
 
3.2 MAJOR ISSUES IN GST 
To effect a change from one tax regime to another, the institution-in-charge needs time and 
logistics to educate, train, design a good campaign platform and provide necessary tools for the 
stake players in the operations of the new tax model (i.e. GST). For instance, Australia, Canada 
and New Zealand are relatively new in the practice of GST, and definitely need to build on pre-
existing consumption tax administrative structures to implement the new GST. So, these 
countries devoted considerable resources to educate, train, assist and register businesses, and the 
implementation of GST eventually took from 15 to 24 months. In the same vein, Australia and 
Canada provided monetary assistance to qualifying small businesses to help meet new 
bookkeeping and reporting requirements (United States Government Accountability Office, 
2008). 
 
There are administrative costs in the operation of GST. Tax administrators often spend significant 
resources on audit and enforcement activities. It is estimated in 1993 report that over 70% of 
annual administrative cost for GST is compliance-related. Although, some data indicate that GST 
is less expensive to administer than other tax regimes. According to European Commission 
officials, the administrative cost of GST in Europe is between 0.5% and 1% of GST revenue 
collected. In New Zealand, the study shows that administering GST is cost effective to 
administer than other form of taxes. For instance, the study posited that only 3% of GST returns 
are submitted with errors, which required the tax administrators’ intervention, compared to 
approximately 25% in the income tax in New Zealand. 
 
Compliance burden is often associated with GST. Studies conducted on Canada, New Zealand 
and the United Kingdom between 1986 and 1992 show that compliance burden is associated with 
record-keeping requirements, filling frequency requirements, time and resources to deal with 
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audits. The studies estimated the compliance burden as a percentage of annual sales by size of 
business in the three countries, and it is assumed to range from approximately 2% for businesses 
with less than $50,000 in sales to as low as 0.04% for businesses with over $1,000,000 in sales. 
The compliance burden of businesses may partially be offset by certain features of GST. 
Businesses that are remitting GST to the government at each reporting period may have cash 
flow benefits for the period of time between GST collection and remittance. The National Audit 
Office (1994) of the United Kingdom estimated that the cash flow benefit of GST reduced the 
overall gross compliance burden by almost 40%. Additionally, GST experts posited that GST 
requirements do have a positive effect on small businesses by forcing the businesses to improve 
their internal accounting and record-keeping. 
 
Studies have equally shown varying complexities in the design of GST through the use of tax 
preferences in various countries. Tax preferences such as exemptions and reduced rates often 
results in reduced revenue and greater compliance risks, administrative costs and compliance 
burden. Similarly, some preferences such as thresholds for businesses may not increase 
administrative costs and compliance burden because they reduce the number of entities subject to 




GST or VAT has been implemented successfully by many countries. The length of the 
implementation period depends on complexity of the current tax system and the 
comprehensiveness of the replacement tax. GST compliance is one of many major issues needed 




AWARENESS AND EDUCATION CAMPAIGN SURVEY ON SMEs 
 
4.0 INTRODUCTION 
GST is fiscal policy embraced by many developed and emerging economies in the world. The 
Malaysian government has been studying the operationality of the GST tax structure, its merits 
and demerits to the national economy and the welfare of its citizens. GST, if implemented in 
Malaysia is completely going to bring a developmental change to the revenue structure and tax 
administration of the country. Citizens suspect that GST will bring about increase in price of 
goods and services, because there will be 4% levies on consumable goods and services. 
 
The ground work has been done by the Ministry of Finance to create awareness and to educate 
public and other stakeholders on GST. 
 
4.1 PROBLEM STATEMENT  
There are 28 million population with 12 million people n work force and 1.7 taxpayers. Small 
medium enterprises (SMEs) are the largest business establishment in Malaysia. They constitute 
97.3 percent of 645,135 registered businesses (Department of Statistics, 2012). Being the largest 
group of business in Malaysia they will be much affected by the GST implementation and to 
know what is their current knowledge on GST is quite paramount to the achievement of efficient 
new tax regime.  
 
In Malaysia, a SME or company that registered under the Goods and Services Tax 2010 is known 
as “registrant”. A registrant is required to charge output tax on the taxable supply of goods and 
services made to consumers. The company is allowed to claim input tax credit on any GST 
incurred on the purchases that are input to the company. The issues how much SME operators in 






This study, therefore, tries to investigate the awareness and knowledge of the directors cum sole 
proprietors of SMEs on GST. The study also assesses the level of training and promotional 
campaign provided by RMC for the SMEs. 
 
4.3 RESEARCH OBJECTIVE 
This study therefore aims to critically study the profile of small and medium enterprises, 
education cum knowledge about GST by citizens, awareness on workability of GST, training and 
promotional activities prior to the due date set for the implementation, and readiness and 
preparedness of the stakeholders for the implementation of GST in Malaysia. 
 
The research objectives are designed in form of tentative statement in order to determine the 
suitability of those objectives to the realization of the objectives of the study.  
 
4.4 RESEARCH HYPOTHESES 
Hence, the objectives are therefore formulated below as: 
H1: There is a need for educational awareness for the operators of SMEs on GST before the 
commencement of the new tax structure in Malaysia. 
H2: There is a need for training for the operators of SMEs on GST before the commencement of 
the new tax structure in Malaysia. 
H3: There is a need for promotional campaign among the operators of SMEs on GST before the 
commencement of the new tax structure in Malaysia. 
 
4.5 SIGNIFICANCE OF THE STUDY 
The significance of the study cannot be over emphasized. The study is to determine what has 
been done, and what needs to be done further before the commencement of the new tax regime. 
Since no one can rise above his/her educational advancement, the need arises to determine the 
educational awareness, training and promotional campaign among SMEs before the due date of 






4.6 LITERATURE REVIEW 
The campaign strategy in Canada is premised on communications campaign. Various 
departments and agencies in charge of GST campaign strongly believed that GST campaign is 
the largest single communications effort ever undertaken in the history of the government of 
Canada. The most important component of the GST campaign is run by the Department of 
Finance. The department develops an elaborate “public education programme” about the tax. The 
department spends $11.6 million on print, radio and television advertising relating to the tax 
between 1989 and 1990, and $5 million on production and distribution of materials, including 
two tabloids delivered directly to more than 10 million households, a direct-mail campaign 
targeting more than half-a-million members of over 20 professional groups, and a specially-
produced video delivered by satellite to cable television stations across Canada. The department 
equally spends another $5 million on the operating costs for a special GST Communications 
Working Group with the department of finance. This includes cost of running a toll-free hotline, 
which handles 6, 000 calls a day. 
 
Revenue Canada (Customs and Excise), the agency charged with the implementation of GST 
also develop a communication programme. The agency spends $10.6 million on GST 
advertisement between 1990 and 1991 on one hand, and $9.2 million for printing and mailing 
materials explaining how GST will work on the other. The rationale of the campaign is to 
persuade the Canadians on the advantages of GST over other tax structures. 
 
Another milestone on GST campaign is undertaken by Revenue Canada (Taxation). This agency 
is charged with the responsibility of GST tax credit. The department spends $2.8 million on 
advertisement relating to GST credit in 1990. The department’s television advertisements explain 
the desirability of GST in terms of fairness of the tax system. The last major part of the GST 
campaign is delivered by the GST Consumer Information Office. The main concern of this 
department is to limit confusion among consumers about GST. The Consumer Information 
Office spends $7.4 million on advertising between 1990 and 1991, another $6.9 million on the 
production of material, and $19.6 million for its costs of operation. For the fiscal year 1992, the 
budget for promotional campaign of the department is $8.4. Conclusively, over $85 million is 
invested on public education prior to the implementation of GST in Canada. Upon all these 
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expenditures, Canada and Australia had some difficulties getting businesses registered for GST 
by the official implementation date (GAO, 2008). 
 
In recent time, Australia, Canada and New Zealand are countries that have newly introduced 
GST tax regime. The three countries built on pre-existing administrative structures. The countries 
prior to the introduction of GST had national consumption taxes that are being paid by 
businesses. With the existing administrative structures, implementation of the new tax in these 
countries involved multiple agencies, development of new policies and processes, and hiring of 
additional staff in order to have effective and efficient GST tax regime in those countries. 
Australian officials admitted that a key part of their education and outreach strategy is to target 
key players in various industry sectors, such as local chambers of commerce (GAO, 2008). 
Canada and Australia provided monetary assistance to qualifying small businesses to defray the 
historical costs of new bookkeeping and reporting requirements. Upon strategies put in place by 
both countries, there is a spike in registration and education-related issues prior to 
implementation. According to GAO (2008), only 500,000 or 31% of the 1.6 million total 
registrants voluntarily registered 3 months prior to GST implementation date in Canada. To 
increase registrations, the Canada Revenue Agency began contacting potential registrants by 
telephone. Upon passage of the legislation, registration requests increased and continued to 
increase in January 1991. Four months after the commencement of GST, the targeted goal of 1.6 
million registrants is achieved. 
 
Studies on countries operating GST show that there exists noncompliance among taxpayers, 
businesses, etc. In addition to noncompliance, all the countries under consideration faced 
compliance risks that are associated with the elements of a conceptually simple GST. 
Compliance risks stem from either underpayment of taxes owed on sales, or stating taxes paid on 
purchases. Compliance risks include under collection of tax due on sales and over claiming of 
tax paid on inputs. Few examples of under collection of tax on sales are missing trader fraud, 
failed businesses, under reporting cash transactions and import fraud, while examples are 





It is imperative to consider time frame in training, educating and promoting awareness campaign 
among the stake players of GST because of the proximity of the proposed time of the 
introduction and implementation of the new tax regime in Malaysia. 
 
4.7 METHODOLOGY  
The research is premised on quantitative techniques.  
 
Population and Sample 
Population is all SMEs in Malaysia. There are 645,135 registered businesses and SMEs are 97.3 
percent of them. Due to financial and time limitations the study covered only two northern states, 
namely, Kedah Darul Aman and Perlis. The official website of SMEs Corporation Malaysia is to 
obtain addresses of SMEs in Kedah and Perlis. The website contains the overall list of existing 
and active SMEs according to the states and category of goods and services rendered by SMEs.  
 
Categorization of SMEs is given according to specialization of SMEs. There are 26 
categorisation of SMEs: chemical and petro-chemical companies, electrical and electronics, food 
and beverages, machinery and engineering, manufacturing related services, metal products, non-
metallic mineral product, paper and printing, plastic products, rubber products, textiles and 
clothing, transport equipment, wood and wood products, pharmaceutical, supporting product 
activities, logistics, distributive trade in wholesales and retails, business and professional 
services, service provider, education and training, information communication technology, 
hospitality services, construction, healthcare, tourism and miscellaneous. From each 
categorization 45 SMEs were selected by random. Except for the Miscellaneous category, 75 
names were selected.  
 
A total of 1,200 SMEs were selected and Table 4 illustrates SMEs profile according to 






Table 4.1: SMEs respondent profile of Kedah and Perlis 
 
S/NO Profile of SMEs No of Questionnaire Administered 
1. Chemical and Petro-chemical Companies 45 
2. Electrical and Electronics 45 
3. Food and Beverages 45 
4. Machinery and Engineering 45 
5. Manufacturing Related Services 45 
6. Metal Products 45 
7. Non-metallic Mineral Product 45 
8. Paper and Printing 45 
9. Plastic Products 45 
10. Rubber Products 45 
11. Textiles and Clothing 45 
12. Transport Equipment 45 
13. Wood and Wood Products 45 
14. Pharmaceutical 45 
15. Supporting Product Activities 45 
16. Logistics 45 
17. Distributive Trade in Wholesales and Retails 45 
18. Business and Professional Services 45 
19. Service Provider 45 
20. Education and Training 45 
21. Information Communication Technology 45 
22. Hospitality Services 45 
23. Construction  45 
24. Healthcare  45 
25. Tourism  45 
26. Miscellaneous  75 
Total 1,200 
 





Questions are set to meet each objective of the study. The first objective is to gauge the 
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awareness level of SMEs on GST. There are twelve questions which asked respondents either 
they know some basic information on GST. The second objective is to study SMEs education 
level on GST. Seven questions were asked either they knew how GST will bring effect to their 
business operation. The third objective is to find information from SMEs either they have 
attended any awareness and education training on GST. Fifteen questions were asked for this 
objective. The fourth objective is to ask if they would like to receive promotional and 
educational materials on GST. (See Appendix 10 for sample of the questionnaire). 
 
Questionnaires were sent to 1,200 respondents by mailing system. The feedbacks from SMEs 
respondents were not encouraging because the rate of return is just 14.16%, meaning that 
questionnaires that were not returned equal 85.84%. This implies that either mailing or e-mail 
system may not be an effective way of administering questionnaires to respondents in the 
subsequent study of this nature. Besides, administration of questionnaires through mailing 
system is equally expensive because all posting expenses were bored by the researchers. 
 
On the long run, the questionnaires that are returned are analyzed through the use of SPSS in 
order to gauge the level of preparedness of the stake players and Malaysian citizens on the 
implementation of GST. 
 
4.8 DATA ANALYSIS 
The return rate was very low. Only 170 SMEs returned the questionnaires. Some questionnaires 
were returned back by the postal service with stated reasons such as address could not be found, 
relocation of the company or company was closed. Table 5 shows the profile of final respondents 
used for analysis of the study. 
 
 
Table 4.2: SMEs Sampling Profile of Kedah and Perlis (n=170) 
 
 Category of Company Sole Proprietor Private Liability Public Liability  
 Total 143 19 8  
 Sector of SMEs Goods Services Others  
 Total 92 71 7  




RM301,000 – RM500,000  
 Total 161 5 4  
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 Number of Employees 1 -15 16 – 30 31 – 50  
 Total 56 53 61  
 Age of Company Less than 5 years Between 6years & 
10years 
More than 10 years  
 Total 38 49 83  




RM1,000,000 – RM2,000,000  
 Total 104 38 28  
 Keep Record of Business 
Transactions 
Yes No Unsure  
  167 2 1  
 
 
The methods of analysis used in this study are T-Test (one-sample test) and partial correlation. 
Note that the power of a test is dependent on the size of the respondents in the study. Stevens 
(1996) posited that when the sample size is large (take for instance, n = 100 or more), then 
‘power’ is not an issue. But, if the size is small (e.g. n = 20), then the possibility of non-
significant result may be due to the insufficient group size. The traditional alpha significance 
level is .05 (i.e. 95% confidence interval of the difference), when the size of the study is 
sufficient enough, and the study involves a small group sizes, then the alpha level can be 
adjusted to either .10 or .15 (Steven, 1996). 
 
In this study, the alpha significance level is .05 using 2-tailed significant level, and one-sample 
test analysis is run, and the below results are obtained.  
 
Analysis for T-test (One Sample Test) 
Results obtained for the 49 items in the survey instrument, using T-test analysis are given below 
as: 
Table 4.3  One-sample test on SMEs profile 
 
 Test value = 0 
 
t df Sig. (2-tailed) 
Mean 
difference 
95% Confidence interval of 
the difference 
Items Lower Upper 
1 34.607 169 .000 1.91176 1.8027 2.0208 
2 27.699 169 .000 2.36471 2.1962 2.5332 
3 25.062 169 .000 2.41765 2.2272 2.6081 
4 20.504 169 .000 1.96471 1.7755 2.1539 
23 
 
5 30.427 169 .000 2.06471 1.9307 2.1987 
6 26.162 169 .000 1.83529 1.6968 1.9738 
7 22.517 169 .000 1.49412 1.3631 1.6251 
 
Table 4.4:  One-Sample test on awareness cum promotion 







95% Confidence interval of 
the difference 
Items Lower Upper 
8 45.871 169 .000 1.11176 1.0639 1.1596 
9 37.031 169 .000 1.38824 1.3142 1.4622 
10 37.151 169 .000 1.40000 1.3256 1.4744 
11 37.858 169 .000 1.23529 1.1709 1.2997 
12 37.858 169 .000 1.23529 1.1709 1.2997 
13 37.945 169 .000 1.45294 1.3774 1.5285 
14 46.586 169 .000 1.67647 1.6054 1.7475 
15 45.841 169 .000 1.66471 1.5930 1.7364 
16 40.207 169 .000 1.54118 1.4655 1.6168 
17 36.771 169 .000 1.32941 1.2580 1.4008 
18 75.951 169 .000 1.88235 1.8334 1.9313 
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Table 4.5 One-sample test on education/knowledge about GST
 Test value = 0 
 
t df Sig. (2-tailed) Mean Difference 
95% Confidence interval of the difference 
Items Lower Upper 
19 37.541 169 .000 1.42941 1.3542 1.5046 
20 41.953 169 .000 1.58824 1.5135 1.6630 
21 36.793 169 .000 1.31765 1.2469 1.3883 
22 43.562 169 .000 1.62353 1.5500 1.6971 
23 51.680 169 .000 1.74118 1.6747 1.8077 
24 45.485 169 .000 1.65882 1.5868 1.7308 
25 39.656 169 .000 1.52353 1.4477 1.5994 
 
Table 4.6:  One-sample test on training on book-keeping 
 Test value = 0 
 
t df Sig. (2-tailed) 
Mean 
difference 
95% Confidence interval of the 
difference 
Items Lower Upper 
26 39.000 169 .000 1.50000 1.4241 1.5759 
27 46.208 169 .000 1.67059 1.5992 1.7420 
28 51.133 169 .000 1.73529 1.6683 1.8023 
29 51.680 169 .000 1.74118 1.6747 1.8077 
30 56.151 169 .000 1.78235 1.7197 1.8450 
31 84.853 169 .000 1.90588 1.8615 1.9502 
32 151.622 169 .000 1.97059 1.9449 1.9962 
33 52.836 169 .000 1.75294 1.6874 1.8184 
34 60.253 169 .000 1.81176 1.7524 1.8711 
35 51.133 169 .000 1.73529 1.6683 1.8023 
36 50.097 169 .000 1.72353 1.6556 1.7914 
37 37.031 169 .000 1.38824 1.3142 1.4622 
38 58.500 169 .000 1.80000 1.7393 1.8607 
39 41.027 169 .000 1.56471 1.4894 1.6400 




Table 4.7  One-sample test on level of preparedness for GST 
 Test value = 0 
 
t df Sig. (2-tailed) Mean difference 
95% Confidence interval of the 
difference 
Items Lower Upper 
41 37.267 169 .000 1.26471 1.1977 1.3317 
42 36.775 169 .000 1.34118 1.2692 1.4132 
43 36.804 169 .000 1.35294 1.2804 1.4255 
44 38.059 169 .000 1.45882 1.3832 1.5345 
45 36.979 169 .000 1.38235 1.3086 1.4561 
46 36.771 169 .000 1.32941 1.2580 1.4008 
47 36.843 169 .000 1.30588 1.2359 1.3759 
48 36.974 169 .000 1.28824 1.2195 1.3570 
49 37.470 169 .000 1.25294 1.1869 1.3190 
 
 
One-sample test is used to observe the importance of the items in the instrument used for the 
study on the one hand, and the t-value at Test Value = 0 on the other. The degree of freedom 
corresponds with the number of questionnaires administered to respondents. The probability 
value, the means and standard deviations for each group agrees with the T-test normality rules. 
The comparison of the five items is made on continuous variables. 
 
Analysis for Partial Correlation 
A partial correlation is best explained from view-lens of Pearson correlation. Pearson correlation 
tries to explore the strength of the relationship between two continuous variables. This implies 
that both positive and negative relationship is stressed by Pearson correlation. Thus, a positive 
correlation indicates that as one variable increases, so does the other. Similarly, a negative 
correlation indicates that as one variable increases, the other decreases. On the other hand, Partial 
correlation controls the possible effects of confounding variable. It removes the effect of the 
confounding variable. This gives room for accurate picture of the relationship between two 




This study therefore used Partial correlation to measure the accuracy of relationship between 
company profile of SMEs in Malaysia and other items in the survey. The findings of the partial 
correlation show that there exists significant partial relationship between SMEs and four major 
variables in the study for the smooth take off of GST in Malaysia. 
 
4.9 RESULT AND DISCUSSION 
As mentioned earlier, the study analyzed the data collected from the field by using two methods. 
T-test through one-sample test at zero test value is used, and found that the five variables play 
major and pivotal roles in the introduction and implementation of GST in Malaysia. 170 
questionnaires are exposed to SPSS for analysis at N-1 degree of freedom (df), implying that the 
degree of freedom in this study is 169. The one-sample test statistics used 2-tailed test 
significance level, in which the obtained significance level must not exceed 0.05 (95% 
confidence interval of the difference). The significance level obtained for the five variables is 
0.00, which is less than the accepted significance level of 0.05. Therefore, the study shows that 
the 5 variables are significant to the introduction and implementation of GST in Malaysia. 
 
Also, partial correlation is used to explore the relationship between the profile of SMEs 
(perceived control variable) and other variables (control variables) at 2-tailed level of 
significance. Preliminary analyses are carried out to ensure that there is no violation of the 
assumption of normality, linearity and homoscedasticity. There exists a strong and positive 
partial correlation between the profile of SMEs (perceived control variable) and other variables 
(control variables) at r = 0.57, n = 169, and p < 0.0005. On the other hand, there are few items 
that show an inspection of the zero order correlation at r = 0.60 and above, which suggest that the 
profile of SMEs (perceived control variable) has very little effect on the strength of the 
relationship between the variables. 
 
Therefore, the study accepts the two hypotheses stating that the need arises to train, educate and 
promote awareness campaign for the operators of SMEs on GST on the one hand, and there 
exists a strong and positive relationship between SMEs, as a major stake players and the 




From the findings of the study, the Malaysian government is on the right track to the introduction 
and implementation of GST. Government agencies should intensify more efforts to ensure that 
all the four variables are glued before the proposed date for the commencement of the new tax 
regime. Finally, the results of the study shows that there is a strong and positive relationship 
between the SMEs as a key stake player and other four variables in order to bring awareness, 
training, education, knowledge and promotion on GST in Malaysia. Although, there is general 
apathy on the introduction of GST, but there seems to be a lot of improvement on the 
understanding and workability of GST when pragmatic education and awareness campaigns are 
being carried out by government agencies such as the Federal Ministry of Finance, Royal 
Malaysian customs Department (MRC), and selected universities in Malaysia. 
 
So, the stake players have started preparing and developing skills about the workability of GST 
prior to the introduction and implementation of GST in Malaysia. 
 
4.10 CONCLUSION 
This study becomes inevitable because there is need for adequate educational awareness, training 
and promotional campaign before the due date of the implementation of GST. This is in tandem 
with what Australia, Canada, New Zealand and the United Kingdom did when they wanted to 
introduce GST in their various countries. And, from the literatures, these countries succeeded 
because of the degree of educational awareness, training and promotional campaign put in place 
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Introducing GTS in Malaysia: The Context 
 
A look at the world today reveals that a total of 146 countries have an active Goods and Service 
Tax (GST) administration in place, while in ASEAN only Malaysia, Brunei and Myanmar have yet 
to implement GST.  
The oldest working GST model in this region belongs to Indonesia, having been in operation 
since 1984. The newest model is in Australia where it was launched in 2000 with the support of 
a comprehensive public education campaign. 
The Malaysian government has deferred the implementation of GST several times since its 
special meeting on 10 September 2004 when it approved its implementation to begin on 1 
January 2007. The latest deferment took place on 12 March 2010. 
Implementing GST has far reaching implications. Thus the careful approach taken by the 
government of Malaysia is understandable and somehow reassuring as it is clear that they are 
refining their proposed model so that its implementation will cause minimal disruption to 
businesses and will eventually contribute to achieving the country’s economic aspirations. 
 
The New Economic Model and GST in Malaysia  
 
The announcement of the New Economic Model on April 2010 suggests that the time for a firm 
GST launch date is near. It is set to become the most encompassing tax reform to take place in 
Malaysia since independence and will become the centre piece of the new Malaysian economic 
model.   
However, it is clear that the government is not ready for full GST implementation. There are 
positive steps currently undertaken by the Ministry of Finance, the Malaysia Royal Customs and 
other related authorities to disseminate information on GST to government departments 
around the country, but their efforts do not yet amount to a comprehensive education and 
communication strategy. 
In our view, the latest announced deferment together with the launch of the New Economic 
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Model represent an opportunity for UUM to provide much needed assistance to the 
government in these key strategic areas. Thus we are proposing to contribute to the 
implementation of GST by planning and implementing a high profile education and 
communication campaign to be carried out on behalf of and in collaboration with the Ministry 
of Finance. 
It is clear that the Government must orchestrate an effective way to educate the public in order 
to elicit the vast behavioral change required for the national adoption of GST. 
This pre-proposal, outlines a systematic plan for a national education and communication 
campaign that will provide information and education resources and opportunities to 
Malaysians to facilitate GST compliance.  Eventually other countries will look at our trajectory as 
an excellent bench mark. 
Implementing Large and Complex Tax Reform:  Reducing the 
Government’s Burden 
 
The government is presently facing a multitude of technical and infrastructural challenges in its 
efforts to minimize undesirable impacts to businesses when GST is finally launched. Given the 
complexity of this tax reform, while they work on refining their GST model, a strategy to support 
the public education and communication dimensions of its implementation needs to be 
designed as soon as possible. 
We fear that with the enormity of the task at hand, the education and communication 
components could be neglected or poorly timed, which could potentially have undesirable 
consequences at best and costly and disastrous effects at worst. 
We at UUM, in collaboration with our industry partners, are in a position to contribute to the 
education and communication efforts that will have to take place in order to achieve such large 
scale tax reform. Therefore, we propose to take on two key challenges to reduce the 
government’s burden. Specifically we intend to: 
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1. Plan and implement, in collaboration with the Ministry of Finance, a high profile 
community education campaign to facilitate the launch of GTS. 
 
2. Design and manage, in collaboration with our industry partners, proven targeted 
communication strategies to dispel misunderstandings and promote compliance with 
the new tax law. 
 
 
The Role of Public Education and Communication Campaigns 
 
Public education and communication campaigns are central to achieving behavioral change and 
other strategic objectives of national relevance. In this case, to achieve large scale voluntary 
compliance with the new tax law will require creating the right mental environment and making 
it as easy as possible for the public to begin paying GST. This is where the expertise and 
resources of UUM will come to play a crucial role in providing the Ministry of Finance with the 
strategic support they need. 
 
Our Proposal:  
GST National Education and Communication Campaign 
 
The Ministry of Finance and all the relevant authorities must be aware of the need for a 
comprehensive education and communication campaign to take place once all technical, legal, 
and infrastructural elements are in place. It is likely that they have contemplated some if not all 
of the elements contained in this proposal. However, we are presenting them here as an offer of 
menu-driven collaboration. In other words, we are open to planning and implementing, leading, 
coordinating, or supporting the government in these two key areas as dictated by actual needs. 
We are also aware that they will need to outsource their communication campaign. Typically 
they would assign one or a few advertising agencies to carry out this work. However, we will 
demonstrate to them that even though no university has ever gotten this type of responsibility 
thus far, UUM’s partnerships with the advertising industry will allow us to outsource the best 
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possible team, gathered from the leading advertising agencies and specifically chosen for their 
track record on projects of this nature. 
In that spirit, we are proposing a partnership between UUM and the Ministry of Finance, where 
we will provide full support in education and targeted communication areas of GST 
implementation. Specifically, our objectives will be: 
Strategic objective  
To facilitate a smooth transition to GST adoption through the use of 
carefully designed education and communication strategies. 
  Education Objective 
    To facilitate the progressive, voluntary adoption of GST.  
Communication objective 
   To create the perception that GST is desirable and easy to use.   
  Behavioral change sought  
   GST compliance at all levels of society. 
Specific Education Objectives 
 To educate businesses and public to enable them to participate 
successfully in a GST economy (adopt voluntary compliance) 
 To provide specific skills to SMEs and others in order to maximize  Tax 
compliance 
 To dispel misconceptions and other perception-related obstacles to a 
smooth GST transition 
  Specific Communication Objectives        
35 
 
 To promote the view that using GST is a competitive advantage  
 To advance the notion that GST will cause minimal disruption to business 
operations 
 To increase customer and supplier positive awareness of GST 
 To dispel misconceptions and other perception-related obstacles to a 
smooth GST transition 
 To create a favorable mental environment for the adoption of GST 
through a well designed branding strategy 
 
Stage One:  
Preparing the Ground 
 
Beginning with the announcement of a definitive launch date, we will deploy, in coordination 
with the Ministry of Finance, specific education and communication strategies. 
For example, we will offer Free GST Seminars for businesses and community groups, will 
promote GST Advisory Visits through the use of all electronic media, print media, and out-of-
home media, will launch our GST branding strategy, etc. 
 
Stage Two:  
Launching GST 
 
Near the launch date, we will refer to our research findings to better understand the situation 
on the ground and will make adjustments to our education and communication strategy in 
whatever specific area it may be required.  
 
 
Stage Three:  




At this stage we will continue our collaboration with the Ministry of Finance and our industry 
partners to adjust our education and communication efforts to better suit the requirements for 




Each stage of our campaign will feature all or a combination of the following elements: 
 




Field Advisory Visits, 
Consultative Forums, 
Publications,  
Brochures, Training manuals, fact sheets etc. 
Websites,  
Training videos,  
Call Centre,  




High Profile Targeted Communication Campaign 
Electronic Media: 
Television spots, TV promos, TV slides, TV programs, documentaries 
Websites, Internet advertising, radio programs and spots, etc. 
Print Media: 
Newspaper features and advertising, Magazines, etc 
Out-of-Home Media: 
Billboards, bus shelters, buses, taxis, trains, point of sale, electronic 
billboards, etc. 
Public relations: 
 Events, publicity, etc. 
 




In the interest of providing as much support in key strategic areas as possible we will also be 
available to offer the following: 
 Simulation Lab 
 Electronic forms creation 
 Progress assessment 





UUM offers a vast array of interdisciplinary research and consultation services. In coordination 
with our industry partners, particularly in advertising and marketing communications, we will 
create a formidable team capable of delivering the high caliber public education campaign 
required to bring forth the large scale behavioral change needed for this tax reform to take hold. 
We understand our client’s needs and have the resources to support their strategic objectives 
The Ministry of Finance doesn’t have to create an expensive brief to hire us 
This proposed partnership is an example of the new synergy between government, public 
university and private sector outlined in the New Economic Model.  
Ultimately , after GST is successfully introduced in Malaysia we are confident that other 




We aim to have a small but extremely well balanced executive team capable of successfully 
managing the human and technical resources needed for the effective implementation of this 
campaign.  
  
Project Chairman:   Tan Sri Dato’ Wira Dr. Nordin bin Kardi  
Vice Chairman:   Profesor Madya Dr. Mohd Fo’ad Sakdan  
Lead Consultant:  Dr. Samihah Khalil:   
Principal Creative Consultant: Mr. Luis Raheem Pazos 












The costs outlined in this pre proposal are offered as a guide only, actual costs will be obtained 
once the full proposal is developed. 
First costs presented are those incurred in producing a full proposal, which presently stand at  
RM15,000. The breakdown is as follows: 
 

























Education Campaign Estimated Costs 
 
Item Quantity Amount  Total 
 
Research – pre and 
























1,000 RM500 x 1,000 RM500,000 
 






















































This estimate is based on recent expenditure in similar campaigns deployed in Malaysia and 
abroad. Actual costs will depend on final concept and scope of work allocated to us. 
 
Communication Campaign Estimated Costs 
 





1 x monthly 
 






















































































































Full Proposal: 45 days from the time we agree to fund full 
proposal. 
    Pre GST Stage:  TBC. 
 
Next Steps 
• Agree to fund full proposal 
• Present Pre proposal 
• Gather team 
• Develop full Proposal  
 






















AOR-KUL-AOR (Kapal terbang) 
4 orang x RM430 x 3 kali       5160 
Elaun Makan: 4 orang x RM60 x 3 perjalanan x 3 hari    2160 
Penginapan : 4 orang x RM200 x 3 perjalanan x 2 malam   4800 
           12120 
 
Seminar/Persidangan           
Yuran             1000 
 
Perhubungan dan Utiliti (Telefon, faks, Pos, dll) 
Sewa lap top    
Laser Printer toner     
Alatutlis     
Buku     
Telefon dan perhubungan    
Cetakan pamphlet 1000 x RM5       2000 
Fotokopi            200 
Binding laporan/bahan pembentangan        500 
Mesyuarat perbincangan – jamuan        500 
           9300 
 
Yuran ikhtisas/honorarium        5000 










AKTIVITI SIG-GST: GST TALK AT UUM 
 
 
Special Interest Group on Goods and Services Tax (SIG-GST) di Universiti Utara Malaysia akan 
menganjurkan satu ceramah GST yang  pertama  kalinya akan diadakan dalam kampus UUM.  
Ceramah ini merupakan satu aktiviti pertama di bawah SIG-GST yang diketuai oleh Dr. Samihah 
Khalil dari UUM COLGIS.  Kami ingin menjemput semua warga UUM untuk menghadiri ceramah 
tersebut.  Pandangan dari warga universiti adalah sangat penting kepada pelaksanaan GST yang 
bakal dilangsungkan. 
 
Butiran lanjut adalah seperti berikut: 
Tarikh:   20 Julai 2010 (Selasa) 
Masa:   11.00 pagi – 1 petang 
Tempat:  Dewan Seminar C, Pusat Konvensyen 
Tajuk:    “The Impact of Goods and Services Tax on Malaysis New Economic Model” 
Penceramah: En. Tan Sim Kiat, Penolong Kanan Pengarah Kastam 1 
  En. Abdul Halim bin Ramli, Penolong Kanan Pengarah Kastam II 










Special Interest Group on Goods and Services Tax (SIG-GST) yang diketuai oleh 
Dr. Samihah Khalil di Universiti Utara Malaysia akan menganjurkan satu 
ceramah GST buat pertama  kalinya diadakan di dalam kampus UUM.  Anda 














LAPORAN PERBINCANGAN DENGAN WAKIL KASTAM DIRAJA MALAYSIA 
PADA 20 JULAI 2010 
2.30 PTG, BILIK MESYUARAT DEKAN PASCASISWAZAH & PENYELIDIKAN 
 
Pertama, En. Tan Sim Kiat dan En. Abdul Halim Ramli, Penolong Kanan Pengarah Kastam I dan II 
masing-masing, dari Pejabat Penasihat Kastam, Putrajaya memaklumkan bahawaada potensi 
untuk UUM memohon geran penyelidikan adalah dari Kementerian Kewangan. Beliau akan 
memaklumkan kemudian alamat pihak yang perlu dihubungi bagi tujuan tersebut. Beliau 
mencadangkan satu kajian dibuat ke atas sektor perkilangan elektronik di Penang di mana kajian  
boleh mengkaji impak harga ke atas sektor pengekspotan barangan elektronik yang 
berkemungkinan akan mengalami faedah persaingan harga yang lebih baik apabila GST 
dilaksanakan. Kajian ke atas sektor perkilangan elektronik masih belum dibuat oleh mana-mana 
pihak berbanding dengan kajian harga item barangan asas isirumah. Kajian secara kuantitatif 
adalah bertepatan untuk kajian ini. Pembiayaan bagi kajian ini juga boleh diminta  oleh Malaysia 
Manufacturers Association 
Tajuk: Kajian Impak GST ke atas Harga dalam Sektor Perkilangan Elektronik di Malaysia. Pasukan 
kajian akan dibentuk secepat mungkin. Keahlian adalah dari Pengurusan Awam, Ekonomi dan 
Perniagaan. 
Telah ada kajian dibuat oleh The Associated Chinese Chambers of Commerce and Industry of 
Malaysia (www.acccim.org.my) ke atas 2000 ahli mereka mengenai awareness dan cadangan 
tarikh pelaksanaan GST. 
KDRM juga telah melaksanakan Compliance Cost Study among SMIs. 
Kedua, cadangan mengadakan program Praktikum Pelajar UUM di Unit Khas Kastam bagi 
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memberi pendedahan kepada GST serta membuka peluang kerjaya. UUM perlu menulis surat 
kepada bahagian Sumber Manusia, KDRM. 
Ketiga, menantikan berita daripada Kementerian Kewangan mengenai kandungan aktiviti 
perundingan konsultan bagi GST. 
Keempat, terdapat banyak peluang bagi konsultan UUM untuk menceburi bidang perundingan 
GST apabila ia akan dilaksanakan pada Jun 2012. UUM boleh membuat pengkhususan kepada 
SMI di kawasan utara. 
Kelima, SIG-GST-UUM akan mengadakan sesi II Taklimat GST kepada kakitangan unit kewangan 
dan perniagaan UUM. Untuk sesi ini pembekal yang berdaftar dengan UUM akan dijemput hadir 
untuk mendengar taklimat GST. Dijangka akan diadakan pada 26 September 2010 (Ahad). 
















Dato’ Zaleha bt. Hamzah 
Penasihat Jabatan Kastam Diraja Malaysia 
Aras 9 Selatan 
Kompleks Kementerian Kewangan  
No.3, Persiaran Perdana 




Yang Berbahagia Dato’ 
 
TAKLIMAT GOODS AND SERVICES TAX KEPADA PELAJAR-PELAJAR PROGRAM PERAKAUANAN DI 
UNIVERSITI UTARA MALAYSIA 
 
Sukacita saya merujuk kepada perkara di atas. 
 
Terlebih dahulu saya sekali lagi merakamkan penghargaan di atas kedatangan Tuan Tan Sim Kiat 
dan Tuan Abdul Halim Ramli memberikan taklimat GST di Universiti Utara Malaysia baru-baru ini. 
Pihak kami memperoleh banyak reaksi positif dari para pensyarah dan pelajar. 
 
Menyusul taklimat tersebut, saya menerima permintaan daripada sekumpulan pelajar kursus 
percukaian di bawah program Perakaunan yang begitu berminat untuk mendalami dengan lebih 
khusus mengenai  cukai GST. Di sini saya panjangkan surat daripada pelajar dengan butiran 
berikut: 
 Tarikh: 10hb. Ogos 2010 (Selasa), 
Masa: 9.30-11.00pagi,  
Tempat: Dewan Kuliah Gugusan1, UUM Sintok. 
 
Saya boleh dihubungi di 04-9284260, 019-4151052 bagi perbincangan seterusnsya. Saya dahului 
dengan ribuan terima-kasih di atas perhatian pihak YBhg. Dato’. 
 
Sekian, terima kasih. 
 
“ILMU BUDI BAKTI” 
 
Saya yang menurut perintah 
 
(DR.SAMIHAH KHALIL) 
Pengerusi Program Pengurusan Awam,  









Questionnaire (English Language) 
 
 
UNIVERSITI UTARA MALAYSIA 
06010, SINTOK, KEDAH DARUL AMAN 
MALAYSIA 
 




This is a study concerning goods and services tax (GST), which the Malaysian Government is planning to 
introduce in replacement of current sales and services tax system. This study wants to investigate the 
awareness and knowledge of sole proprietors/directors of Small and Medium scale Enterprises (SMEs) about 
GST in Malaysia. The researcher feels that the study will assist the Federal Ministry of Finance and Malaysian 
Royal Customs (MRC) to arrive at some fundamental and logical points that will be beneficial to the 
stakeholders in the operation of GST in Malaysia. Please respond honestly to all items in the questionnaire. 
The researcher shall ensure confidentiality as all information will be solely used for the purpose of this 





The questionnaire contains five (5) sections, fifty (50) questions, and responses vary accordingly. You are 
therefore required to tick the option that honestly suits your response in the questionnaire. Also, half an hour is 






IF ANY INQUIRY, PLEASE REFER TO: 
 
PROF. MADYA DR. SAMIHAH KHALIL @ HALIM 
Head of Department, School of Government 
Ghazali Shafie Graduate School of Government 
College of Law, Government and International Studies 
University Utara Malaysia 
06010, Sintok, Kedah Darul Aman 
 Malaysia. 
Email: samihah@uum.edu.my 






This section raises questions about the profile of your company. You are required to answer the 
questions below based on the profile of your company. 
1. What is the category of your company/enterprise registration certificate?  
A. Sole Proprietor 
B. Private Liability 
C. Public Liability 
 
2. Which sector of SMEs is your company/enterprise operating in Malaysia? 
A. Goods  
B. Services  
C. Others  
 
3. The working capital of your company is between: 
A. RM 1,000 – RM 100,000 
B. RM 101,000 – RM 300, 000 
C. RM 301,000 – RM 500,000 
 
4. The number of employees in your company is between: 
A. 1 – 15 
B. 16 – 30 
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C. 31 – 50 
5. How old is your company? 
A. Less than 5 years 
B. Between 6 years and 10 years 
C. More than 10 years 
 
6. The range of company’s turnover on annual basis is between: 
A. RM 50,000 – RM 500,000 
B. RM 501,000 – RM 1,000,000 
C. RM 1,001,000 – RM 2,000,000 
 








Awareness about GST in Malaysia 
Read the cases carefully, and tick the correct answer accordingly 
 
Do you know that? 
S/NO QUESTIONS YES NO 
8. GST is Goods and Services Tax.   
9. GST is being proposed to replace the current sales and services tax.    
10. GST is a form of tax regime that will remove double taxation on the part of tax 
payers.  
  
11. GST will be used to provide education, public safety, health, transportation, and other 
services to the people. 
  
12. GST may be used by Government to provide assistance to low and moderate income 
families. 
  
13. GST bill has been sent to the Parliament for debate, and approval.   
14. The implementation of GST in Malaysia has been rescheduled many times.   
15. The date for commencement of GST has been fixed in Malaysia.   
16. GST will soon start in Malaysia as it is being practiced in countries like Singapore, 
Australia, Canada, etc. 
  
17. Do you think there is a need for more awareness for your business on GST?   








Education/Knowledge about GST 
  
As a Managing Director/Owner of your company/enterprise, you should be able to provide to answer to 
the below questions about the proposed GST in relation to your company. For each of the statement, 
please circle the answer you think best reflects your response. 
 
19. Do you know that GST is a tax charged on goods that are sold for final consumption, and service tax is 









21. Does your company/enterprise care to find out whether the company/enterprise’s sales are: 
A. Taxable 
B. GST- Free 
 










24. Does your company/enterprise care to find out if there is any software that can assist in knowing more 












Training and Promotion on GST 
 
In an attempt to implement GST, the Government needs a lot of training and promotion in order to 
educate public and businesses about GST. You are therefore required to respond to the following 




S/NO QUESTIONS YES NO 
26. Has your company thought about goods and services tax training program?   
27. Have you attended any training / promotion on goods and services tax before?   
28. Have you heard about goods and services tax on the radio before?   
29. Have you heard about GST on state television before?   
30. Have you read about goods and services in daily newspapers before?   
31. Did you receive any brochures on goods and services before?   
32. Has your company been given a copy of goods and services tax brochure by any 
agency before? 
  
33. Does your company notice public billboards on goods and services tax before?   
34. Does your company send staff for short-term training on goods and services tax 
before? 
  
35. Does your company have contact with the Royal Malaysian Customs Department in 
relation to goods and services tax training before? 
  
36. Do you feel that there are enough promotional activities made by the government 
before implementing GST in Malaysia? 
  
37. Do you want the training / promotional activities to continue, even after the 
implementation of GST in Malaysia?  
  
38. Does your company obtain adequate exposure on GST prior to the implementation 
of GST in Malaysia? 
  
39. Does your company need more training, workshops and seminars on GST?   
40. Is your company looking for a coach from the Royal Malaysian Customs 






Needs for Smooth take off GST 
This section intends to find out if companies/enterprises need other things/information about GST that 
will lead to smooth take off of the new tax regime. You are there required to respond to the below 
questions as regards your needs about GST. 
S/NO QUESTIONS YES NO 
41. Does your company/enterprise need any information from the Malaysian Royal 
Customs (MRC)? 
  
42. Does your company/enterprise require any information from Federal Ministry of 
Finance? 
  
43. Does your company/enterprise need any information from Registration of Company 
(ROC)? 
  
44. Does your company/enterprise require any materials such as software, brochures, 
statutes, etc from the regulating authorities? 
  
45. Does your company/enterprise need more workshop and training on GST from the 
regulating authorities before take off? 
  
46. Does your company/enterprise need more educational materials on GST from the 
regulating authorities before take off? 
  
47. Do your company/enterprise need pamphlets/fliers on GST for promotional activities 
before take off? 
  
48. Does your company/enterprise need a hardcopy of rules and regulations on GST 
from the regulating authorities before take off? 
  
49. Does your company/enterprise need more time to study rules and regulations   
55 
 
governing the operation of GST in Malaysia? 











UNIVERSITI UTARA MALAYSIA 
CUKAI BARANGAN DAN PERKHIDMATAN (CBP):  
KAJIAN KESEDARAN DAN PENDIDIKAN  
 
Tuan / Puan,  
Ini adalah satu kajian mengenai cukai barangan dan perkhidmatan (CBP) yang sedang dirancang 
oleh Kerajaan untuk menggantikan cukai jualan dan perkhidmatan. Kajian ini ingin menyelidiki 
tahap kesedaran dan pengetahuan pengarah/pemilik tunggal Industri Kecil dan sederhana (IKS) 
mengenai CBP yang baru ini. Kajian ini diharapkan akan dapat membantu pihak kerajaan untuk 
memahami dengan lebih mendalam keperluan untuk memperluaskan kesedaran dan pendidikan 
mengenai kepentingan CBP. Sila berikan jawapan anda dengan jujur. Maklumat yang tuan/puan 
berikan akan dirahsiakaan dan semata-mata akan digunakan untuk tujuan penyelidikan 
ini. Terima kasih di atas bantuan dan penyertaan tuan/puan dalam kajian ini.  
 
Jika sebarang pertanyaan, sila hubungi:  
Prof. Madya Dr. Samihah Khalil @ Halim 
Ketua Jabatan  
Pusat Pengajian Kerajaan  
Kolej Undang-Undang, Kerajaan dan Pengajian Antarabangsa  
Universiti Utara Malaysia 
06010, Sintok, Kedah Darul Aman 
Malaysia. 
Email: samihah@uum.edu.my 

















Soal selidik ini mengandungi lima (5) bahagian dengan empat puluh sembilan (49) soalan 
untuk dijawab. 
BAHAGIAN A  
PROFIL SYARIKAT  
Soalan-soalan di dalam seksyen ini adalah mengenai profil syarikat anda. Anda 
dikehendaki untuk menjawab semua soalan-soalan di bawah. 
 
1. Apakah kategori pendaftaran syarikat/industry anda?  
    A. Pemilik Tunggal  
    B. Liabiliti persendirian  
    C. Liabiliti Awam  
 
2. Syarikat anda terlibat dengan penjualan _______? 
      A. Barang-barang  
      B. Perkhidmatan  
      C. Barangan dan perkhidmatan 
      D. Lain-lain  
 
3. Modal kerja syarikat anda pada hari ini adalah di antara: 
       A. RM 1,000 - RM 100,000  
       B. RM 101,000 - RM 300, 000  
       C. RM 301,000 - RM 500,000  
       D. RM 500,000 dan ke atas 
 
4. Bilangan pekerja dalam syarikat anda adalah di antara:  
        A. 1 - 15  
        B. 16 - 30  
        C. 31 - 50   
       D. 50 orang ke atas 
 
5. Berapakah usia syarikat anda?  
      A. Kurang daripada 5 tahun  
      B. Antara 6 tahun dan 10 tahun  
      C. Lebih daripada 10 tahun  
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6. Pendapatan syarikat setahun adalah di antara:  
       A. RM 50000 - RM 500,000  
       B. RM 501,000 - RM 1,000,000  
       C. RM 1001000 - RM 2000000  
 
7. Adakah syarikat anda menyimpan rekod-rekod semua transaksi perniagaan?  
         A. Ya  
         B. Tiada  




Kesedaran mengenai CBP di Malaysia  
Baca kes dengan berhati-hati dan beri jawapan yang betul. 
Adakah anda tahu bahawa?  
S/NO SOALAN YA TIDAK 
8. CBP adalah cukai ke atas semua barangan dan perkhidmatan dalam 
pasaran.  
  
9. CBP yang dicadangkan adalah untuk menggantikan cukai jualan dan 
perkhidmatan.  
  
10. CBP adalah rejim cukai yang akan menghapuskan cukai dua kali ke 
atas pembayar cukai.  
  
11. Pendapatan dari CBP akan digunakan oleh kerajaan untuk 
menyediakan pendidikan, keselamatan awam, kesihatan, pengangkutan 
dan perkhidmatan lain kepada rakyat.  
  
12. CBP boleh digunakan oleh kerajaan untuk memberi bantuan kepada 
keluarga berpendapatan rendah dan sederhana.  
  
13. Rang undang-undang CBP telah dihantar ke Parlimen untuk 
perbahasan dan kelulusan.  
  
14. Pelaksanaan CBP di Malaysia telah dijadual semula berkali-kali.    
15. Tarikh untuk memulakan CBP telah ditetapkan di Malaysia.    
16. CBP telah diamalkan di Singapura, Indonesia, Australia dan Thailand.    
17. Anda merasakan ada keperluan untuk program kesedaran CBP kepada 
perniagaan?  
  
18. Adakah syarikat anda pernah melihat apa-apa risalah mengenai CBP 











Pendidikan/Pengetahuan Mengenai CBP  
Bagi setiap kenyataan, sila bulatkan jawapan yang anda fikir terbaik mencerminkan 
tindak balas anda.  
 
19. Adakah anda tahu bahawa CBP adalah cukai yang dikenakan ke atas barang-barang yang 
dijual untuk kegunaan akhir dan cukai ke atas perkhidmatan dikenakan pada titik menyediakan 
perkhidmatan kepada pelanggan?  
A. Ya  
B. Tiada  
 
20. Adakah syarikat anda memasukkan kos cukai jualan dan cukai perkhidmatan ke dalam 
perkiraan harga barangan/perkhidmatan yang dijual oleh syarikat anda?  
A. Ya  
B. Tiada  
 
21. Adakah anda ingin mengetahui sama ada barangan/perkhidmatan anda mesti mengenakan 
GST?  
A. Ya  
B. Tidak 
 
22. Adakah anda tahu yang syarikat anda boleh menuntut rebat atas apa-apa pembelian input 
untu perniagaan anda?  
A. Ya  
B. Tiada  
 
23. Adakah anda tahu bawa syarikat anda boleh berdaftar untuk memungut CBP bagi pihak 
Kerajaan?  
A. Ya  
B. Tiada  
 
24. Adakah anda tahu bawa syarikat anda boleh mendapatkan perisian computer yang boleh 
membantu urusan pelaksanaan CBP dalam syarikat?  
A. Ya  




25. Adakah anda tahu bawa syarikat anda boleh dikenakan tindakan undang-undang sekiranya 
gagal memulangkan pungutan GST kepada pihak kerajaan? 
A. Ya  
B. Tiada  
 
BAHAGIAN D  
Latihan dan Promosi CBP  
Dalam usaha untuk melaksanakan CBP, Kerajaan perlu banyak latihan dan promosi 
untuk mendidik orang ramai dan perniagaan mengenai CBP. Anda diperlukan untuk 
bertindak balas kepada soalan-soalan berikut sebagai salah satu daripada pengusaha 
perusahaan kecil dan sederhana di Malaysia  
 
S/NO SOALAN YA TIDAK  
26. Adakah syarikat anda terfikir untuk mengikuti program latihan 
mengenai CBP?  
  
27. Adakah anda telah menghadiri mana-mana latihan/promosi 
mengenai CBP sebelum ini?  
  
28. Adakah anda telah mendengar tentang CBP di radio?   
29. Adakah anda pernah mendengar tentang CBP di saluran 
televisyen? 
  
30. Adakah anda pernah mendengar tentang CBP dalam akhbar 
harian? 
  
31. Adakah anda pernah menerima mana-mana risalah  mengenai 
CBP sebelum ini? 
  
32. Adakah syarikat anda pernah diberikan risalah mengenai CBP 
oleh mana-mana agensi sebelum ini? 
  
33. Adakah syarikat anda meliaht iklan CBP di papan iklan awam 
sebelum ini? 
  
34. Adakah syarikat anda telah menghantar kakitangan untuk 
menjalani latihan jangka pendek mengenai CBP?  
  
35. Adakah syarikat anda ada dihubungi atau menghubungi Jabatan 
Kastam Diraja Malaysia berhubung dengan latihan CBP?  
  
36. Adakah anda berasa bahawa aktiviti promosi CBP telah cukup 
dibuat oleh pihak kerajaan sebelum melaksanakan CBP di 
Malaysia?  
  
37. Adakah anda mahu latihan/aktiviti-aktiviti promosi untuk 
diteruskan selepas CBP berlangsung di Malaysia?  
  
38. Adakah syarikat anda memperolehi pendedahan yang cukup 
mengenai CBP sebelum bermulanya rejim cukai CBP di 
Malaysia? 
  
39. Adakah syarikat anda memerlukan latihan lanjut, bengkel dan 




40. Adakah syarikat anda mahukan jurulatih dari Jabatan Kastam 






Pelaksanaan CBP  
Bahagian ini bertujuan untuk mengetahui jika syarikat anda memerlukan perkara-
perkara lain mengenai CBP 
 
S/NO SOALAN YA TIDAK 
41. Adakah syarikat anda memerlukan apa-apa maklumat daripada 
Kastam Diraja Malaysia (MRC)? 
  
42. Adakah syarikat anda memerlukan apa-apa maklumat daripada 
Kementerian Kewangan Malaysia?  
  
43. Adakah syarikat anda memerlukan apa-apa maklumat daripada 
Pendaftaran Syarikat (ROC?) 
  
44. Adakah syarikat anda memerlukan apa-apa bahan seperti perisian 
komputer, brosur, statut, dan lain-lain dari pihak berkuasa GST? 
  
45. Adakah syarikat anda perlukan bengkel dan latihan mengenai CBP 
dari pihak berkuasa GST selepas GBP berkuatkuasa? 
  
46. Adakah syarikat anda memerlukan lebih banyak bahan-bahan 
pendidikan mengenai CBP daripada pihak berkuasa GBP? 
  
47. Adakah syarikat anda memerlukan risalah mengenai CBP untuk 
aktiviti promosi selepas GBP berkuatkuasa? 
  
48. Adakah syarikat anda memerlukan salinan undang-undang dan 
peraturan-peraturan mengenai CBP daripada pihak berkuasa GBP? 
  
49. Adakah syarikat anda memerlukan lebih banyak masa untuk mengkaji 
kaedah-kaedah dan peraturan-peraturan di bawah CBP? 
  
 
Sekali lagi saya ingin mengucapkan ribuan TERIMA KASIH di atas kesudian anda 







APPENDIX  4 
QUICK SURVEY FINDINGS 
20
TH
 JULY, 2010 IN UNIVERSITI UTARA MALAYSIA 
 
INTRODUCTION 
A seminar was organized on Goods and Services Tax (GST) in UUM to educate audience on tax 
levied on goods and services. The aim of the seminar is to sensitize audience on the paradigm 
shift from old regime of taxes to goods and services tax or what is known as Value Added Tax 
(VAT) in other countries. 
One hundred and twenty-one (121) participants responded to the questionnaires distributed, 
when the seminar was in session. Responses are classified into three, namely section A- 
Assessment of the program (the program), section B- The Subject Matter (GST), and section C- 
Contribution, Suggestion and Remark. SPSS software is used to analysis the information 
collected from the respondents. The findings are therefore according to the below sections. 
 
SECTION A 
There are five (5) items in this section. The items are to evaluate the program. The scale used is 
‘Poor’, ‘Satisfactory’, ‘Good’, and ‘Excellent’. The five items are: 
1. Overall, how do you find the program? 
2. The subject matter was well covered. 
3. The presentation was easy to understand. 
4. Layout and sequence of presentations is understood. 
5. Notes/handouts distributed were well organized, clear and adequate. 
Responses are given in the frequency tables below: 
 Table 1: Overall, how do you find the program? 
 





16 13.2 13.2 13.2 
Good 85 70.2 70.2 83.5 
Excellent 20 16.5 16.5 100.0 
Total 121 100.0 100.0   
 
 
From Table One above, 16 participants (13.2%) rated the program satisfactory, 85 participants 
(70.2%) rated the program good, while 20 participants (16.5%) rated the program excellent. 
 
 
 Table 2: The subject matter was well covered 
 
  Frequency Percent Valid Percent 
Cumulative 
Percent 
Valid Poor 1 .8 .8 .8 
Satisfacto
ry 
14 11.6 11.6 12.4 
Good 90 74.4 74.4 86.8 
Excellent 16 13.2 13.2 100.0 
Total 121 100.0 100.0   
 
From Table Two, 1 participant (0.8%) opined that the coverage of the subject matter is poor, 
while 14 participants (11.6%) agreed that the coverage of the subject matter is satisfactory. On 
the contrary, 90 participants (74.4%) considered the coverage of the subject matter as good, 
whereas 16 participants (13.2%) said the coverage of the subject matter is excellent. 
 
 Table3: The presentation was easy to understand 
 
  Frequency Percent Valid Percent 
Cumulative 
Percent 
Valid Poor 1 .8 .8 .8 
Satisafcto
ry 
20 16.5 16.5 17.4 
Good 78 64.5 64.5 81.8 
Excellent 22 18.2 18.2 100.0 
Total 121 100.0 100.0   
 
From Table Three, 1 participant (0.8%) admitted that the presentation was not easy to 
understand. 20 participants (16.5%) agreed that the comprehension of the presentation is 
satisfactory. 78 participants (64.5%) submitted that the comprehension of the presentation is 






Table 4: Layout and sequence of presentations 
 
 Frequency Percent Valid Percent 
Cumulative 
Percent 
Valid Poor 1 .8 .8 .8 
Satisafcto
ry 
19 15.7 15.7 16.5 
Good 81 66.9 66.9 83.5 
Excellent 20 16.5 16.5 100.0 
Total 121 100.0 100.0  
 
From Table Four, 1 participant (0.8%) admitted that the layout and sequence of the presentation 
is poor. 19 participants (15.7%) claimed that the layout and sequence is satisfactory, while 81 
participants (66.9%) said that the layout and sequence of the presentation is good. And 20 





Table 5: Notes/handouts distributed were well organized, clear and adequate 
 
  Frequency Percent Valid Percent 
Cumulative 
Percent 
Valid Poor 13 10.7 10.7 10.7 
Satisafcto
ry 
26 21.5 21.5 32.2 
Good 66 54.5 54.5 86.8 
Excellent 16 13.2 13.2 100.0 
Total 121 100.0 100.0   
 
From Table Five, 13 participants (10.7%) admitted that notes/handouts distributed for the 
program is poor. 26 participants (21.5%) agreed that notes/handouts distributed for the program 
is satisfactory, while 66 participants (54.5%) said that notes/handouts distributed for the program 




The subject matter of the seminar is to disseminate information on GST. So, peoples’ knowledge 
and understanding of GST is evaluated after the seminar. Eight (8) technical items are considered 
to evaluate the understanding of the participants after the program. The eight (8) items are as 
follows: 
a. The pillars of National Transformation 
b. The goals of the New Economic Model 
c. Benefits for the rakyat in a high income economy 
d. GST is 
e. Which of these are true regarding GST 
f. Which of these are not true regarding GST 
g. GST is to be introduced at the rate of 
h. When a business sells its products to its customer, it is making a supply. These types of 
supplies in GST are 
 
Table 6: The pillars of National Transformation 
 





99 81.8 81.8 81.8 
2 options 4 3.3 3.3 85.1 
1 option 13 10.7 10.7 95.9 
5 5 4.1 4.1 100.0 
Total 121 100.0 100.0   
 
From Table Six, 99 participants (81.8%) admitted that 1Malaysia, GTP, ETP, and 10
th
 Malaysia 
Plan are all pillars of National Transformation. 4 participants (3.3%) picked two of the four 
options; while 13 participants (10.7%) picked one option. 5 participants (4.1%) did not pick any 
option at all. 
 
 Table 7: The goals of the New Economic Model 
 
  Frequency Percent Valid Percent 
Cumulative 
Percent 
Valid 3 options 95 78.5 78.5 78.5 
 2 
options 
5 4.1 4.1 82.6 
1 option 2 1.7 1.7 84.3 
no 
option 
13 10.7 10.7 95.0 
5 6 5.0 5.0 100.0 
Total 121 100.0 100.0   
 
From Table 7, 95 participants (78.5%) said that high income nation, inclusiveness and 
sustainability are goals of the New Economic Model. 5 participants (4.1%) agreed on two 
options, while 2 participants (1.7%) picked one option. 13 participants (10.7%) did not pick any 




 Table 8: Benefits for the rakyat in a high income economy 
 
  Frequency Percent Valid Percent 
Cumulative 
Percent 
Valid 3 options 73 60.3 60.3 60.3 
 2 
options 
8 6.6 6.6 66.9 
1 option 5 4.1 4.1 71.1 
no 
option 
26 21.5 21.5 92.6 
5 9 7.4 7.4 100.0 
Total 121 100.0 100.0   
 
  
From Table Eight, 73 participants (60.3%) agreed on 3 options, while 8 participants (6.6%) 
agreed on 2 options. 5 participants (4.1%) picked 1 option, and 26 participants (21.5%) picked 
no option. There is 9 (7.4%) missing value. 
 
 
Table 9: GST is 
 





22 18.2 18.2 18.2 
Goods and 
Services Tax 




10 8.3 8.3 99.2 
5 1 .8 .8 100.0 
Total 121 100.0 100.0   
 
From Table Nine, 22 participants (18.2%) agreed that GST is government services tax. 88 
participants (72.7%) said GST is goods and services tax. 10 participants said GST is government 







 Table 10: Which of these are true regarding GST 
 





27 22.3 22.3 22.3 
4 options 7 5.8 5.8 28.1 
3 options 10 8.3 8.3 36.4 
2 options 12 9.9 9.9 46.3 
1 option 65 53.7 53.7 100.0 
Total 121 100.0 100.0   
 
 From Table 10, only 27 participants (22.3%) identified options that present true statement about 
GST while others (77.7%) did not identify the options correctly. 
 
 Table 11: Which of these are not true regarding GST 
 





7 5.8 5.8 5.8 
1 option 7 5.8 5.8 11.6 
2 
options 
10 8.3 8.3 19.8 
3 
options 
11 9.1 9.1 28.9 
4 
options 
86 71.1 71.1 100.0 
Total 121 100.0 100.0   
 
From Table 11, only 86 participants (71.1%) identified options that do not present true statement 
about GST while others (28.9%) did not identify the options correctly. 
 
 
 Table 12: GST is to be introduced at the rate of 
 
  Frequency Percent Valid Percent 
Cumulative 
Percent 
Valid 3% 2 1.7 1.7 1.7 
4% 109 90.1 90.1 91.7 
5% 9 7.4 7.4 99.2 
5 1 .8 .8 100.0 
Total 121 100.0 100.0   
 
From Table Twelve, 2 participants (1.7%) agreed to 3%. 109 participants (90.1%) agreed to 4%. 
9 participants (7.4%) agreed to 5%. There is 1 (0.8%) missing value. 
Table 13: When a business sells its products to its customer, it is making a supply. The types of supplies in 
GST are 
 





31 25.6 25.6 25.6 
fixed rate 17 14.0 14.0 39.7 
zero rate 18 14.9 14.9 54.5 
exempt 24 19.8 19.8 74.4 
floating 
rate 
31 25.6 25.6 100.0 
Total 121 100.0 100.0   
 
From Table Thirteen, 31 participants (25.6%) agreed to standard rate. 17 participants (14.0%) 
agreed to fixed rate. 18 participants (14.9%) agreed to zero rate. 24 participants (19.8%) agreed 
to exempt, and 31 participants (25.6%) agreed to floating rate. 
 
SECTION C  
Suggestions, contributions and remarks are welcomed from the participants. There are four 
suggestions/contributions that seem to speak the minds of the participants. These suggestions 
are: 
1. GST is good for student information and understanding. 
      2. There must be continuity in order to know more about GST. 
      3. Action should be expedited for Malaysia to become advanced nation. 
      4. The program is about modern taxation that will lead to economic transformation. 
 
The responses are therefore represented with the below frequency tables that show 100% 
agreement to the contributions made by the participants. 
GST is good for student information and understanding 
 
  Frequency Percent Valid Percent 
Cumulative 
Percent 






 There must be continuity in order to know more about GST 
 
  Frequency Percent Valid Percent 
Cumulative 
Percent 
Valid yes 121 100.0 100.0 100.0 
 
 
 Action should be expedited for Malaysia to become advanced nation 
 
  Frequency Percent Valid Percent 
Cumulative 
Percent 
Valid yes 121 100.0 100.0 100.0 
 
 
The program is about modern taxation that will lead to economic transformation 
 
  Frequency Percent Valid Percent 
Cumulative 
Percent 
Valid yes 121 100.0 100.0 100.0 
 
 
This evaluation report is prepared for: 
TAN SIM KIAT 
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Presentation Scope
 WHAT IS GST?
 PROBLEM OF GST IN MALAYSIA
 EDUCATION-TRAINING AND AWARENESS-







 Cnossen (1990) claims that from a revenue 
perspective GST is the best form of  tax ever 
invented. Malaysia is not inventing new wheel since 
146 countries have practiced GST. Benchmarking!
 GST (a.k.a. VAT) is a multi-stage tax on sales of  
goods and services rendered in the economy, paid 
earlier by businesses but finally is born by the 
consumer or end user.
 Businesses can claim input tax (refundable) on GST 
paid to government
GST PROBLEMS IN MALAYSIA: GOVERNMENT
Pre-implementation Stage
 5 years ground work by the Ministry of  Finance & 
Customs Department on the implementation of  GST. GST 
Law was modeled from many best practices, Australia, 
United Kingdom
 Government has rescheduled twice its launching date 
due to system stability and politics.
 Government has gazzeted the GST Act 2010. Anti-
profiteering Act 2011 followed, intended to give effect to 
GST implementation where businesses cannot pass on 
cost savings to customers (area of  public concern)
 Complication in the current dual and non-transparent 
taxes. A person pays tax twice –sales (10%) and service 
(6%) taxes
-October 2012 revenue from sales tax= RM7.3billion 
service tax= RM4.36 billion
GST PROBLEMS IN MALAYSIA: SMALL AND MEDIUM 
EXTERPRISES (SMEs)?
• SMEs belong to business and industry group. 
They 
• How many SMEs are registered with Internal 
Revenue Service with RM1 million gross income 
threshold?
• Consultation with SMEs is an opportunity not 
only to hear SMEs concerns but to respond to 
emerging issues and work collaboratively with an 
important stakeholders to co-design solutions 
and tailor practical assistance related to the 
administration of GST system.
EDUCATION-TRAINING AND AWARENESS-CAMPAIGN 
APPROACH TO GST SUCCESS
• When implementing GST SMEs who have to apply the 
law have certainty in understanding how it works. 
Government must work hard to provide awareness, 
education and training as early as possible. Provide 
high quality advice and integrity in accordance with the 
law.
• Zealand (1986), Canada (1991) and Australia (2000) are 
among countries devoted considerable resources to 
educate businesses, ranging from 15 to 24 months. 
• Monetary assistance to SMEs in bookkeeping and 
reporting requirements before they are qualified to 
register for GST.
Australian case
• Australia came out with Public Rulings - 38 GST 
rulings and panels to help interpreting the laws. 
The ATO engaged external consultants for public 
trainings.
• The rulings produced information products such 
as fact sheets, bulletins, industry specific 
brochures and pamphlets.
• GST administration costs:
2001/2- AUSD521m 2004/5 -AUSD590m
2002/3 -AUSD529m 2005/6 –AUSD603m
2003/4 -AUSD574m
Research Objectives
 To study the education level of  SMEs on GST
 To gauge the awareness level of  SMEs on GST
 To understand GST training needs for SMEs
 To identify how GST campaign can improve GST 
awareness level of  SMEs
Relationship of SMEs profile with four variables?
Methodology 
• SMEs two states in Malaysia
• Mailing of 1200 questionnaires to all 
registered SMEs on the directory of ..
• Low return rate, 14 percent. 20% returned 
mails due to: wrong addresses, business 
closed, unable to locate addresses
• 170 useable questionnaires
Profile of GST
Analysis of SMES on GST
Awareness level of  SMEs on GST
To understand GST training needs for 
SMEs
To
GST PROBLEMS AMONG SMEs: EDUCATION 
LEVEL ON GST?
 28 million population, 12 million in workforce, 
1.7 million taxpayers. 
 Shopper’s Guide, a list of  350 essential items 
on CPI basket of  GST affected is not made 
available for public.
 2 out of  10 people do not understand basic 
mechanism of  GST (general poll) . E.g. 
consumer have been paying for sales tax 
without realising it! But think it will increase 
the cost
 Australia only took a year to educate the 
public
INEFFECTIVE AWARENESS CAMPAIGN
GST training needs for SMEs
• Australia conducted extensive research and user-testing with 
taxpayers to identify their information needs and ensure 
educational products and activities, forms and tools met their 
requirements. For e.g. a research into how businesses were coping 
with preparing and filling out their Business Activity Statements to 
report GST collections and payment.
• Some SMES do not have proper bookkeeping of their sales. They 
need to be trained with a self-assessment tool on how to keep 
essential  information (government objective is to increase 
electronic lodgement of businesses with authority). Less paper 
lodgement.
• SMEs must be computerised and government must support them 
to take up new technology and provide free record-keeping 
software package (the end of shoebox record-keeping)
identify how GST campaign can improve 
GST awareness level of  SMEs
Discusssion
• Negative public perception. In 2010, second time being 
rescheduled which increased negative perception. A normal 
political measure in which present governmenet do not want to 
lose political popularity (refer to Canadian Conservative Party 
1988 election where Canadians are negative to GST and FTZ 
issues, they are skepticism about the economy and the 
government’s ability to manage effectively
• Less information circulated to SMEs. Government spoke to 
every association but not to SMEs 
• SMEs are not prepare for the GST. They have no training and 
promotional materials.
•
Why the present government has T?




APPENDIX 9  
BEPRO SDN BHD 
NO. 27, JALAN CEMPAKA 1, PERSIARAN CEMPAKA AMANJAYA 
08000, SUNGAI PETANI, KEDAH 
TEL: +604- 442 6068 
 
BRIGHT ROUTES SDN BHD 
574-575 JALAN WAJA, TMN PERINUSTRAIAN WAJA 
09000, KULIM, KEDAH 
TEL: 604- 489 2217/18 
 
C-RAD TECHNOLOGIES SDN BHD. 
SUITES 3. 08, IT CENTRE, KHTP 
09000, KULIM, KEDAH  
TEL: 604- 403 1633 
 
CABLETRON ELECTRONICS (M) SDN BHD. 
A148 & A149, JALAN 3, KAWASAN PERUSAHAAN MIEL 
08000, SUNGAI LALANG, SUNGAI PETANI, KEDAH 
TEL: 604- 448 1115 
 
CARLFA PLASTIC INDUSTRY SDN BHD. 
NO. 32, 08000, SUNGAI PETANI, KEDAH 
604- 425 2388 
 
CHIANG CHING ELECTRONIC (M) SDN BHD. 
A18, JLN FAIRUZ 9, PERUSAHAAN RINGAN BAKAR ARANG 
08000, SUNGAI PETANI, KEDAH 
TEL: 604-431 2373 
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CHANG HSIN CIRCUIT INDUSTRIES SDN BHD. 
PLOT 72, LEG PERUSAHAAN 2, KULIM INDUSTRIES ESTATE 
09000, KULIM, KEDAH 
604-489 2184 
 
CHITACON ELECTRONICS SDN BHD. 
TINGKAT 2, LENGKOK CEMPAKA 1, PERSIARAN CEMPAKA 
08000, BANDAR AMAN JAYA 
SUNGAI PETANI, KEDAH 
TEL: 604-441 3846 
 
CHON MEE ELECTRICAL INDUSTRIES SDN BHD. 
63, JALAN FAIRUZ 6, KAWASAN PERUSAHAAN RINGAN 
08000, BAKAR ARANG, SUNGAI PETANI, KEDAH 
TEL: 604-4313236/6863 
 
COBIT TECHNOLOGY SDN BHD. 
83884, JALAN PKNK 1/8 KAWASAN PERINDUSTRIAN LPK 
08000, SUNGAI PETANI, KEDAH 
 
SYKT. AZAN (KEDAH) SDN BHD. 
1631-A, LRG AYER PUTIH 
05050, ALOR SETAR, KEDAH 
 
AZLA MANAGEMENT SDN BHD 
NO. 7, LORONG SAGA 1/10, KAWASAN PERIND. RINGAN SAGA 
08000, MUKIM PINANG TUNGGAL, S/G PETANI, KEDAH 
TEL: 604-423 5873 
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ARISYA FOOD & CATERING 
K174, JLN SULTANAH SAMBUNGAN, TAMAN MERGONG 
05150, ALOR SETAR, KEDAH 
TEL: 604- 731 7204 
 
ASIAH BINTI MASRAN 
32, TAMAN MAWAR JALAN BAKAR, KAPOR 
08000, SUNGAI PETANI, KEDAH 
TEL: 604-423 9610 
 
BAN SENG HIN CO. SDN BHD. 
NO. 30, KOTA SARANG SEMUT 
06800, KOTA SARANG SEMUT, KEDAH 
TEL: 605-357 1301 
 
BERJAYA HARUM ENTERPRISE 
26, JALAN KEMPAS 1, TAMAN KEMPAS INDAH 
09000, KULIM, KEDAH 
TEL: 604-495 8266 
 
FIRMAR PLASTIC INDUSTRIES SDN BHD. 
PLOT 323, SUNGAI PETANI INDUSTRIAL ESTATE 
08000, SUNGAI PETANI, KEDAH 
TEL: 604-441 1777 
 
FIT MOULD SDN BHD. 
PLOT 27, NO. 854, JALAN SEMARAK 
08000, SUNGAI PETANI, KEDAH 
TEL: 604-422 4637 
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FMT ENGINEERING (M) SDN BHD. 
232, LORONG SUASA 3/2 KAWASAN IND. TAMAN SUASA 
09000, KULIM, KEDAH 
604-489 2088 
 
MUSTAJAB INDUSTRIES SDN BHD. 
NO. 64, JALAN PINANG TUNGGAL 2 PERUSAHAAN RINGAN TAMAN KEMPAS 
08000, SUNGAI PETANI, KEDAH 
TEL: 604-730 1006 
 
GHT ENGINEERING 
C10, JALAN 2A KAWASAN PERUSAHAAN SUNGAI LALA 
08000, SUNGAI PETANI, KEDAH 
TEL: 604-441 9510 
 
GREAT PURPOSE SDN BHD. 
NO. 54A, LORONG PUTIH 8, TAMAN RAKYAT MERGONG 
ALOR SETAR, KEDAH 
TEL: 604-734 5721 
 
IPMA INDUSTRY SDN BHD. 
33, BANDAR BARU DARULAMAN 
06000, JITRA, KEDAH 
TEL: 604-917 1799 
 
JOVA INDUTRIES SDN BHD. 
LORONG PERUSAHAAN 3 
09000, KULIM, KEDAH 
TEL: 604-489 1588 
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KIJ ENGINEERING SDN BHD. 
59, 60 & 61, JALAN SUSUR KIRI 1/1, KAWASAN PERUSAHAAN RINGAN KEMUNING 
08000, SUNGAI PETANI, KEDAH 
TEL: 604-431 8498 
 
NORIDZAH TRADING 
36, TAMAN SETIA JAYA, JALAN HOSPITAL DAERAH 
JITRA, KEDAH 
TEL: 604-917 8630 
 
HINSHITSU SPRING (KULIM) SDN BHD. 
NO. 10, JALAN KENYALANG TAMAN KENYALANG 
09000, KULIM, KEDAH 
TEL: 604-495 8714 
 
H. M. INDUSTRIES SDN BHD. 
H-156, JALAN PERUSAHAAN INDAH 1 
08000, SUNGAI PETANI, KEDAH 
 
HURNG YEH ENGINEERING INDUSTRY SDN BHD. 
NO. 129, JLN KEMUNING 4, TAMAN INDUSTRI SG PASIR 
08000, SUNGAI PETANI, KEDAH 
TEL: 604-431 8697 
 
IAMKO METAL INDUSTRIES SDN BHD. 
LOT 1500, KWSN MIEL 
26000, JEJAWI, KEDAH 
TEL: 604-977 6118 
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JEJAK JUTA SDN BHD. 
NO. 146, PERSIARAN CINTA SAYANG KELAB CINTA SAYANG 
08000, SUNGAI PETANI, KEDAH 
TEL: 603-8920 2628 
 
FULIJAYA MANUFACTURING SDN BHD. 
NO 30. LORONG MAKMUR 13/1 LOT 905, 906, 907, 908, 937 TMN MAKMUR 
09000, TMN MAKMUR IND. ESTATE, KULIM, KEDAH 
TEL: 604-484 3024 
 
GALETAX CORPORATION SDN BHD. 
NO. 57, JALAN S 
UNGAI TUKANG2/1, KAWASAN PERUSAHAAN, SUNGAI TUKANG 
08000, SUNGAI PETANI, KEDAH 
TEL: 604-425 4210 
 
H & P PLASTIC SDN BHD. 
PLOT 16 & 17, JALAN MAKMUR 2/7, KAWASAN PERINDUSTRIAN TMN MAKMUR 
09600, SUNGAI SELUANG LUNAS, KEDAH 
TEL: 603- 4251 8354 
 
IMALIA INDUSTRIES SDN BHD. 
SKB BANK PEMBANGUNAN M’SIA BHD., KAW PERUSAHAAN MERGONG 
05150, ALOR SETAR, KEDAH 
 
INDUSTRIAL QUALITY MANAGEMENT SDN BHD. 
LOT 22 & AMP; 23, BANGUNAN PKNK KWSN PERINDUSTRAIN 
08300, GURUN, KEDAH 
TEL: 604-468 4844 
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INTERWORLD NETWORK (M) SDN BHD. 
NO. 26, JLN MAKMUR 2 
08000, SUNGAI PETANI, KEDAH 
TEL: 604-441 2600 
 
JIA GIAP INDUSTRIES SDN BHD. 
LOT 5507, 3 MILE ALAN JENIANG ZON PERINDUSTRIAN 
08300, GURUN, KEDAH 
TEL: 604-468 1388 
 
KIBARU MANUFACTURING SDN BHD. 
A-83, JALAN 1-B-3, KAWASAN MIEL, SUNGAI PETANI PHASE 1 
08000, SUNGAI PETANI, KEDAH 
TEL: 604- 442 1222 
 
MAIDAMAX (M) SDN BHD. 
NO. LOT 10-3, JALAN PKNK ½, KAWASAN PERUSAHAAN, TMN RIA JAYA 
08000, SUNGAI PETANI, KEDAH 
TEL: 604-441 4644 
 
MANICOTS SDN BHD. 
PLOT 67, BATU 9 ½, JALAN POKOK SENA MUKIM JABI 
06400, ALOR SETAR, KEDAH 
TEL: 604-782 2718 
 
PROFOUND HARMONY SDN BHD. 
H 119 (LOT 108), JALAN TIMOR 412 FASA, 2B KAWASAN PERUSAHAAN 
5150, MERGONG BARRAGE MUKIM MERGONG 
ALOR SETAR, KEDAH 
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SINAMIK ENGINEERING SDN BHD. 
C-12, JALAN 2A, KAWASAN PERUSAHAAN SUNGAI LALANG 
08000, SUNGAI PETANI, KEDAH 
TEL: 604- 442 3196 
 
SRI PLAS SDN BHD. 
LOT 67, RANCANG INDUSTRIAL PARK, KAW PERUSAHAAN LPK 
08000, SUNGAI PETANI, KEDAH 
TEL: 604-441 8188 
 
ANJUNG CARPET & DÉCOR SDN BHD. 
NO. 13, SUSURAN ENGGANG, TAMAN ENGGANG JALAN LANGGAR 
05460, ALOR SETAR, KEDAH 
TEL: 604-731 3967 
 
AZIMAH BINTI L. MAT 
KAMPUNG ALOR LAKA MUKIM, LIMBONG LANGGAR 
06500,ALOR SETAR, KEDAH 
TEL: 604-787 7336 
 
BATIK MOHAMAD 
NO. 36, AKED EMPIRE JLN SULTAN IBRAHIM 
05000, ALORSETAR, KEDAH 
TEL: 604-782 4188 
 
BUTIK IDOLA ANGGUN 
NO. 383, TMN SIMPANG JAYA SIMPANG AMPAT 
06650, ALOR SETAR, KEDAH 
TEL: +6019 597 0643 
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DARFAH CERIA ENTERPRISE 
27, JALAN LAGENDA 2, LAGENDA HEIGHTS 
08000, SUNGAI PETANI, KEDAH 
TEL: 604-421 4878 
 
DINAS EXCLUSIVE ENTERPRISE 
106 TAMAN CENDERAWASIH, JALAN DATUK KUMBAR 
05300, ALOE SETAR, KEDAH 
TEL: 604-734 0063 
 
EMYFAR COLLECTION  
NO. B-244 TAMAN WIRA MERGONG 
05350, ALOR SETAR, KEDAH 
TEL: 604-730 0323 
 
FMS BISTARI 
LOT 41-42, AKED EMPIRE NO 1, JLN TUNKU IBRAHIM 
05000, ALOR SETAR, KEDAH 
TEL: +6019 596 1717 
 
GMAN ENTERPRISE 
NO. 4348, LORONG SERAMPANG 4 TAMAN RIA JAYA 
08000, SUNGAI PETANI, KEDAH 
TEL: +6013-430 6413 
 
KOMASU BATTERY INDUSTRIES 
8, JALAN KAMPUNG BATIN, TAMAN DESA IMPIANA 
05150, ALOR SETAR, KEDAH 
TEL: 604-733 8942 
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AIM STRONG CASKET & COFFIN MANUFACTURERS 
LOT 1301, JALAN BATU LINTANG, TIKAM BATU 
08000, SUNGAI PETANI, KEDAH 
TEL: 604-438 0066 
 
ARMSTRONG AUTO PARTS SDN BHD. 
TIKAM BATU INDUSTRIAL ESTATE 
08600, SUNGAI PETANI, KEDAH 
TEL: 604-438 8202 
 
ASAS KUALITI AUTOMOBILE SENDIRIAN BERHAD 
JALAN KOTA, P. O. BOX 106 
05710, ALOR SETAR, KEDAH 
 
ASIA SLIPWAY & ENGINEERING SDN BHD. 
KAMPUNG SEMATANG PINANG, KUALA KEDAH 
06600, KUALA KEDAH, KEDAH 
TEL: 604-762 1214 
 
CARDJAYA HOLDINGS (MALAYSIA) SENDIRIAN BERHAD 
NO. 1559, TKT BGN SHANMUGAM 
05000, KEDAH 
 
FORTRESS HORIZON SDN BHD. 
40, JALAN TUKUN ABD HALIM 
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HELANG NAUTIKA SDN BHD. 
NO. 308, KAWASAN INDUSTRI KEDA JLN PERUMAHAN KEDA 
07000, PULAU LANGKAWI, KEDAH 
TEL: 604-967 2201 
 
JERAI WORKSHOP SERVICE (M) SDN BHD. 
LOT 3, PLOT 9485, JALAN PEJABAT LEBUHRAYA 
08300, GURUN, KEDAH 
TEL: 604- 468 1443 
 
KULIM BATTERY INDUSTRIES SDN BHD. 
LOT 12, INDUSTRIAL ZONE PHASE II, HI-TECH PARK 
09000, KULIM, KEDAH 
TEL: 604- 403 1828 
 
KWONGLI AUTO SDN BHD. 
1882, 1
ST
 FLOOR, JALAN STADIUM 
05100, ALOR SETAR, KEDAH 
 
LANG MEWAH SDN BHD. 
502A, JALAN PINTU SEPULUH ALOR SETARKEDAH 
05100, ALOR SETAR, KEDAH 
 
MAKUPA AUTOMOBILE SENDIRIAN BERHAD 
1559, 2
ND
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POH GIAP CYCLE INDUSTRY SDN BHD. 
TM KULIM, LORONG PERUSAHAAN 3, KULIM INDUSTRIAL ESTATE 
9000, KULIM, KEDAH 
TEL: 604- 489 1021 
 
RHOMBUS CASTORS (M) SDN BHD. 
LOT 70 KULIM INDUSTRIAL ESTATE 
09000, KULIM, KEDAH 
TEL: 604- 489 1266 
 
SERAI AUTO MOBILE SDN BHD. 
TKT 1 BGN ZAKAT, JLN LIMBONG KAPAL 
05000, KEDAH 
 
SERASI VISION SDN BHD. 
A 109, JALAN 2A-2 PERUSAHAAN RINGAN SG, TUKANG SG 
08000, SUNGAI PETANI, KEDAH 
TEL: 604- 441 9964 
 
AFMY ENTERPRISE SDN BHD. 
D/A PPK LUBUK BATU MK PELUBANG 
JITRA, KEDAH 
TEL: 604- 917 2657 
 
BEST QUALITY WOODEN PRODUCTS SDN BHD. 
1514 TKT 2, TMN AROWANA OFF JLN PERMATANG PAUH PERMATANG PAUH 
09400, PADANG SERAI, KEDAH 
TEL: 604- 390 7797 
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CAHAJAYA TIMBER INDUSTRIES SDN BHD. 
LOT 96 & 97, KAWASAN PERINDUCTRIAN BAKAR ARANG 
08000, SUNGAI PETANI, KEDAH 
TEL: 604- 422 1677 
 
C. S. FURNITURE (M) SDN BHD. 
237 LORONG PERAK 10, MERGONG 2 
05150, ALOR SETAR, KEDAH 
TEL: 604- 731 4707 
 
EVERGREEN QUALITY WOOD PRODUCTS SDN BHD. 
PLOT 69, JALAN MAKMUR 7 KAWASAN INDUSTRI TAMAN MAKMUR 
09600, LUNAS, KEDAH 
TEL: 604- 484 4223 
 
FONG MAO TIMBER INDUSTRIES SDN BHD. 
LOT 19 AREA INDUSTRIES KUALA KETIL 
09300, KUALA KETIL, KEDAH 
TEL: 604- 416 3567 
 
GUTHRIE WOOD PRODUCTS SDN BHD. 
LOT 833, BUKIT SELARONG, PADANG SERAI 
09400, KULIM, KEDAH 
 
HOE HUP WOOD PROCESSING SDN BHD. 
NO. 690, KAMPUNG KETEMBA 
09110, KUALA PEGANG, KEDAH 
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KABISU ENTERPRISE SDN BHD. 
BATU 2 
08000, SUNGAI PETANI, KEDAH 
TEL: 604- 421 9169/4233 
 
KILANG PAPAN BAN GUAN HUAT (K) SDN BHD. 
726, JALAN KUALA KETIL 
08000, SUNGAI PETANI, KEDAH 
TEL: 604- 421 1019 
 
LEAN SOON INDUSTRIES (K) SDN BHD. 
BATU 4 SIMPANG EMPAT 
ALOR SETAR, KEDAH 
TEL: 604- 764 5514 
 
LIDANI MAJU ENTERPRISE 
630 LORONG 6/1 TAMAN RIA PADANG SERAI 
09400, PADANG SERAI, KEDAH 
TEL: +6012 420 5040 
 
LKT TECHNOLOGY SDN BHD. 
PLOT 25, INDUSTRIAL PARK ZONE, PHASE I, KULIM HI-TECH PARK 
09000, KULIM, KEDAH 
TEL: 604- 403 2323 
 
MAHAKOTA SDN BHD. 
LOT 48 & 60, JALAN 12, KAWASAN PERUSAHAAN BAKAR ARANG 
08000, SUNGAI PETANI, KEDAH 
TEL: 604- 422 4714 
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MASTIMBER INDUSTRIES SDN BHD. 
LOT 25, KUALA KETIL INDUSTRIAL ESTATE 
09300, KUALA KETIL, KEDAH 
TEL: 604- 416 2828 
 
ADVANCED SOUND PRODUCTS SDN BHD. 
LOT 74, KAWASAN PERUSAHAAN BAKAR ARANG 
08000, SUNGAI PETANI, KEDAH 
TEL: 604- 423 3101 
 
ANPERS INDUSTRIES SDN BHD. 
LOT 202A JALAN 4, BAKAR ARANG INDUSTRIAL ESTATE 
08000, SUNGAI PETANI, KEDAH 
TEL:604- 422 3631 
 
AVC INDUSTRIES (M) SDN BHD. 
13J & H, TAMAN PERPADUAN BAKAR ARANG 
08000, SUNGAI PETANI, KEDAH 
TEL: 604- 421 5714 
 
BARD SDN BHD. 
LOT 57C, KULIM INDUSTRIAL ESTATE 
09000, KULIM, KEDAH 
TEL: 604-480 1300 
 
BML MEGA ENTERPRISE 
105, LORONG SEMARAK 4, TAMAN SEMARAK (LIGHT INDUSTRY AREA) 
09000, KULIM, KEDAH 
TEL: 604- 495 2152 
APPENDIX 9  
CELESTICA MALAYSIA SDN BHD. 
PLOT 15 & 16, JALAN HI-TECH 2/3 PHASE 1, KULIM HI-TECH PARK 
09000, KULIM, KEDAH 
TEL: 604- 403 3288 
 
CHIEN MEI HERBAL PRODUCTS SDN BHD. 
1015-A, TKT. 1, LORONG MERPATI 
05200, ALOR SETAR, KEDAH 
 
DAI- LCHI ELECTRONICS (M) SDN BHD. 
LOT 37, JALAN ENAM, BAKAR ARANG INDUSTRIAL ESTATE 
08000, SUNGAI PETANI, KEDAH 
TEL: 604- 421 8131 
 
DEVOTECH SDN BHD. 
LOT 1 & 2, KAWASAN PERINDUSTRIAN, FASA 4 
08000, SUNGAI PETANI, KEDAH 
TEL: 604- 441 0407 
 
EJF TRADING 
6355, JALAN INANG, TAMAN RIA JAYA 
08000, SUNGAI PETANI, KEDAH 
 
EMBO WOOD INDUSTRIES (M) SDN BHD. 
LOT 28, LRG, PERUSAHAAN 4A, KAW. PERUSAHAAN KULIM 
09000, KULIM, KEDAH 
TEL: 604- 489 1753 
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FINGER TIPS DESIGN ADVERTISING & MARKETING SDN BHD. 
1 12 JALAN PEKAN MELAYU 
05000, ALOR SETAR, KEDAH 
 
AIC SEMICONDUCTOR (M) SDN BHD 
LOT 26 & 27, JALAN HI-TECH 4, PHASE 1, KULIM HI-TECH PARK 
09000, KULIM, KEDAH 
TEL: 604- 403 1319 
 
AIR PRODUCTS STB SDN BHD. 
LOT 31, JALAN HI-TECH 4, PHASE 1, KULIM HI-TECH PARK 
09000, KULIM, KEDAH 
TEL: 604-403 2288 
 
BASF ELECTRONIC MATERIALS SDN BHD. 
LOT 7, JALAN HI-TECH, PHASE 1, KULIM HI-TECH PARK 
09000, KULIM, KEDAH 
TEL: 604- 403 3273 
 
BCM ELECTRONICS CORPORATION SDN BHD. 
PLOT 21, JALAN HI-TECH 4, PHASE 1, KULIM HI-TECH PARK 
09000, KULIM, KEDAH TEL: 604-403 3180 
 
CELESTICA (M) SDN BHD. 
LOT 15, JALAN HI-TECH 2, PHASE 1, KULIM HI-TECH PARK 
09000, KULIM, KEDAH 
TEL: 604- 403 3288 
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ENTEGRIS (M) SDN BHD. 
LOT 17, JALAN HI-TECH 4, PHASE 1, KULIM HI-TECH PARK 
09000, KULIM, KEDAH 
TEL: 604- 427 4200 
 
ETI TECH SDN BHD. 
LOT 12, INDUSTRIAL ZONE PHASE 2, KULIM HI-TECH PARK 
09000, KULIM, KEDAH 
TEL: 604- 403 1828 
 
FRONTKEN MALAYSIA SDN BHD. 
LOT 1923, JALAN HI-TECH 2/3, INDUSTRIAN ZONE PHASE 1 
09000, KULIM HI-TECH PARK, KULIM, KEDAH 
TEL: 604-403 6168 
 
FUJI ELECTRIC (M) SDN BHD. 
LOT 5, JALAN HI-TECH 1, PHASE 1, KULIM HI-TECH PARK 
09000, KULIM, KEDAH 
TEL: 604- 403 1111 
 
FUJIMI MICRO TECHNOLOGY SDN BHD. 
LOT 13, JALAN HI-TECH 3, PHASE 1, KULIM HI-TECH PARK 
09000, KULIM, KEDAH 
TEL: 604- 403 3706 
 
HAMADATEC SDN BHD. 
LOT 22, JALAN HI-TECH 4, PHASE 1, KULIM HI-TECH PARK 
09000, KULIM, KEDAH 
TEL: 604-403 1335 
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GEM SPEKTRA SDN BHD. 
LOT 11 JALAN MAKMUR 3 
08000, SUNGAI PETANI, KEDAH 
 
HAP WATT ENGINEERING WORKS (K) SND BHD. 
220 & 221, BATU 31/2, JALAN SUNGAI KOROK 
05400, ALOR SETAR, KEDAH 
TEL: 604- 771 5776 
 
HARYIN MARKETING SDN BHD. 
51 & 52, JALAN SUSUR KIRI 1/1 KAWASAN PERUSAHAAN RINGAN KEMUNING 
08000, SUNGAI PETANI, KEDAH 
 
HISHAM & HANIM SDN BHD. 
NO. 6, JALAN IBRAHIM 
08000, SUNGAI PETANI, KEDAH 
TEL: +603 930 7961 
 
YUASA BATTERY (M) SDN BHD. 
1385, KAWASAN PRUSH, TIKAM BT 
SUNGAI PETANI, KEDAH 
TEL: 604- 438 8806 
 
CINEN ENTERPRISE 
NO. 3074, JALAN MAHSURI 1/J, TAMAN MAHSURI FASA 1B 
09400, PADANG SERAI, KEDAH 
TEL: 604- 485 7784 
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D AIME ENTERPRISE 
NO. 48 GROUND FLOOR, MAIN ROAD, PEKAN GURUN 
08300, GURUN, KEDAH 
TEL: 604- 468 2804 
 
PUSAT KECANTIKAN LOVINA 
NO. 34 GROUND FLOOR, TAMAN PELANGI, SIMPANG TIGA KELADI 
09000, KELANG LAMA, KULIM, KEDAH 
TEL: 604- 490 9022 
 
ZMH WARDA ENTERPRISE 
NO. 53 GROUND FLOOR, KOMPLEKS PERNIAGAAN SULTAN ABDUL HAMID 3 
05050, JALAN PEGAWAI, ALOR SETAR, KEDAH 
TEL: 604- 771 0468 
 
IBN UWAIZ ENTERPRISE 
NO. 38, BANDAR BARU BARON, MUKIM KUAH 
07000, LANGKAWI, KEDAH 
TEL: 604- 966 1944 
 
KIES COLLECTION 
NO. 28 KOMPLEKS SRI TEMIN, JALAN IBRAHIM 
08000, SUNGAI PETANI, KEDAH 
604- 421 6710 
 
PASARAYA YAWATA (JITRA) SDN BHD. 
NO 1, 06000 JITRA, KEDAH 
TEL; 604- 917 7442 
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UNIVERSITI UTARA MALAYSIA 
06010, SINTOK, KEDAH DARUL AMAN 
MALAYSIA 
 
GST: AWARENESS AND EDUCATION CAMPAIGN SURVEY 
Dear Sir/Madam, 
This is a study concerning goods and services tax (GST), which the Malaysian Government is planning to 
introduce in replacement of current sales and services tax system. This study wants to investigate the 
awareness and knowledge of sole proprietors/directors of Small and Medium scale Enterprises (SMEs) 
about GST in Malaysia. The researcher feels that the study will assist the Federal Ministry of Finance and 
Malaysian Royal Customs (MRC) to arrive at some fundamental and logical points that will be beneficial 
to the stakeholders in the operation of GST in Malaysia. Please respond honestly to all items in the 
questionnaire. The researcher shall ensure confidentiality as all information will be solely used for the 
purpose of this research. Thanking you in advance for your assistance and participation in this study. 
 
INSTRUCTIONS 
The questionnaire contains five (5) sections, fifty (50) questions, and responses vary accordingly. You are 
therefore required to tick the option that honestly suits your response in the questionnaire. Also, half an 
hour is allocated for individual respondent to complete this questionnaire. 
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IF ANY INQUIRY, PLEASE REFER TO: 
 
PROF. MADYA DR. SAMIHAH KHALIL @ HALIM 
Head of Department, School of Government 
Ghazali Shafie Graduate School of Government 
College of Law, Government and International Studies 
University Utara Malaysia 
06010, Sintok, Kedah Darul Aman 
 Malaysia. 
Email: samihah@uum.edu.my 




This section raises questions about the profile of your company. You are required to answer the 
questions below based on the profile of your company. 
1. What is the category of your company/enterprise registration certificate?  
A. Sole Proprietor 
B. Private Liability 
C. Public Liability 
 
2. Which sector of SMEs is your company/enterprise operating in Malaysia? 
A. Goods  
B. Services  
C. Others  
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3. The working capital of your company is between: 
A. RM 1,000 – RM 100,000 
B. RM 101,000 – RM 300, 000 
C. RM 301,000 – RM 500,000 
 
4. The number of employees in your company is between: 
A. 1 – 15 
B. 16 – 30 
C. 31 – 50 
 
 
5. How old is your company? 
A. Less than 5 years 
B. Between 6 years and 10 years 
C. More than 10 years 
 
6. The range of company’s turnover on annual basis is between: 
A. RM 50,000 – RM 500,000 
B. RM 501,000 – RM 1,000,000 
C. RM 1,001,000 – RM 2,000,000 
 





 [Type text]  
SECTION B 
Awareness about GST in Malaysia 
Read the cases carefully, and tick the correct answer accordingly 
Do you know that? 
S/NO QUESTIONS YES NO 
8. GST is Goods and Services Tax.   
9. GST is being proposed to replace the current sales and services tax.    
10. GST is a form of tax regime that will remove double taxation on the part of tax 
payers.  
  
11. GST will be used to provide education, public safety, health, transportation, and 
other services to the people. 
  
12. GST may be used by Government to provide assistance to low and moderate 
income families. 
  
13. GST bill has been sent to the Parliament for debate, and approval.   
14. The implementation of GST in Malaysia has been rescheduled many times.   
15. The date for commencement of GST has been fixed in Malaysia.   
16. GST will soon start in Malaysia as it is being practiced in countries like 
Singapore, Australia, Canada, etc. 
  
17. Do you think there is a need for more awareness for your business on GST?   





Education/Knowledge about GST  
As a Managing Director/Owner of your company/enterprise, you should be able to provide to 
answer to the below questions about the proposed GST in relation to your company. For each of the 
statement, please circle the answer you think best reflects your response. 
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19. Do you know that GST is a tax charged on goods that are sold for final consumption, and service tax 









21. Does your company/enterprise care to find out whether the company/enterprise’s sales are: 
A. Taxable 
B. GST- Free 
 
22. Does your company/enterprise care to find out whether it can claim rebate on business purchases that 









24. Does your company/enterprise care to find out if there is any software that can assist in knowing more 
about GST in Malaysia? 
A. Yes 
B. No 
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Training and Promotion on GST 
In an attempt to implement GST, the Government needs a lot of training and promotion in order to 
educate public and businesses about GST. You are therefore required to respond to the following 
questions as one of the operators of small and medium scale enterprises in Malaysia. 
S/NO QUESTIONS YES NO 
26. Has your company thought about goods and services tax training program?   
27. Have you attended any training / promotion on goods and services tax before?   
28. Have you heard about goods and services tax on the radio before?   
29. Have you heard about GST on state television before?   
30. Have you read about goods and services in daily newspapers before?   
31. Did you receive any brochures on goods and services before?   
32. Has your company been given a copy of goods and services tax brochure by any 
agency before? 
  
33. Does your company notice public billboards on goods and services tax before?   
34. Does your company send staff for short-term training on goods and services tax 
before? 
  
35. Does your company have contact with the Royal Malaysian Customs 
Department in relation to goods and services tax training before? 
  
36. Do you feel that there are enough promotional activities made by the 
government before implementing GST in Malaysia? 
  
37. Do you want the training / promotional activities to continue, even after the 
implementation of GST in Malaysia?  
  
38. Does your company obtain adequate exposure on GST prior to the   
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implementation of GST in Malaysia? 
39. Does your company need more training, workshops and seminars on GST?   
40. Is your company looking for a coach from the Royal Malaysian Customs 





Needs for Smooth take off GST 
This section intends to find out if companies/enterprises need other things/information about GST 
that will lead to smooth take off of the new tax regime. You are there required to respond to the 
below questions as regards your needs about GST. 
S/NO QUESTIONS YES NO 
41. Does your company/enterprise need any information from the Malaysian Royal 
Customs (MRC)? 
  
42. Does your company/enterprise require any information from Federal Ministry of 
Finance? 
  
43. Does your company/enterprise need any information from Registration of 
Company (ROC)? 
  
44. Does your company/enterprise require any materials such as software, brochures, 
statutes, etc from the regulating authorities? 
  
45. Does your company/enterprise need more workshop and training on GST from 
the regulating authorities before take off? 
  
46. Does your company/enterprise need more educational materials on GST from 
the regulating authorities before take off? 
  
47. Do your company/enterprise need pamphlets/fliers on GST for promotional 
activities before take off? 
  
48. Does your company/enterprise need a hardcopy of rules and regulations on GST 
from the regulating authorities before take off? 
  
49. Does your company/enterprise need more time to study rules and regulations 
governing the operation of GST in Malaysia? 
  





UNIVERSITI UTARA MALAYSIA 
CUKAI BARANGAN DAN PERKHIDMATAN (CBP):  
KAJIAN KESEDARAN DAN PENDIDIKAN  
 
Tuan / Puan,  
Ini adalah satu kajian mengenai cukai barangan dan perkhidmatan (CBP) yang sedang 
dirancang oleh Kerajaan untuk menggantikan cukai jualan dan perkhidmatan. Kajian ini ingin 
menyelidiki tahap kesedaran dan pengetahuan pengarah/pemilik tunggal Industri Kecil dan 
sederhana (IKS) mengenai CBP yang baru ini. Kajian ini diharapkan akan dapat membantu 
pihak kerajaan untuk memahami dengan lebih mendalam keperluan untuk memperluaskan 
kesedaran dan pendidikan mengenai kepentingan CBP. Sila berikan jawapan anda dengan 
jujur. Maklumat yang tuan/puan berikan akan dirahsiakaan dan semata-mata akan digunakan 
untuk tujuan penyelidikan ini. Terima kasih di atas bantuan dan penyertaan tuan/puan dalam 
kajian ini.  
 
Jika sebarang pertanyaan, sila hubungi:  
Prof. Madya Dr. Samihah Khalil @ Halim 
Ketua Jabatan  
Pusat Pengajian Kerajaan  
Kolej Undang-Undang, Kerajaan dan Pengajian Antarabangsa  
Universiti Utara Malaysia 
06010, Sintok, Kedah Darul Aman 
Malaysia. 
Email: samihah@uum.edu.my 












Soal selidik ini mengandungi lima (5) bahagian dengan empat puluh sembilan (49) 
soalan untuk dijawab. 
 
 
BAHAGIAN A  
PROFIL SYARIKAT  
Soalan-soalan di dalam seksyen ini adalah mengenai profil syarikat anda. Anda 
dikehendaki untuk menjawab semua soalan-soalan di bawah. 
 
1. Apakah kategori pendaftaran syarikat/industry anda?  
    A. Pemilik Tunggal  
    B. Liabiliti persendirian  
    C. Liabiliti Awam  
 
2. Syarikat anda terlibat dengan penjualan _______? 
      A. Barang-barang  
      B. Perkhidmatan  
      C. Barangan dan perkhidmatan 
      D. Lain-lain  
 
3. Modal kerja syarikat anda pada hari ini adalah di antara: 
       A. RM 1,000 - RM 100,000  
       B. RM 101,000 - RM 300, 000  
       C. RM 301,000 - RM 500,000  
       D. RM 500,000 dan ke atas 
 
4. Bilangan pekerja dalam syarikat anda adalah di antara:  
        A. 1 - 15  
        B. 16 - 30  
        C. 31 - 50   
       D. 50 orang ke atas 
3 
 
5. Berapakah usia syarikat anda?  
      A. Kurang daripada 5 tahun  
      B. Antara 6 tahun dan 10 tahun  
      C. Lebih daripada 10 tahun  
 
6. Pendapatan syarikat setahun adalah di antara:  
       A. RM 50000 - RM 500,000  
       B. RM 501,000 - RM 1,000,000  
       C. RM 1001000 - RM 2000000  
 
7. Adakah syarikat anda menyimpan rekod-rekod semua transaksi perniagaan?  
         A. Ya  
         B. Tiada  




Kesedaran mengenai CBP di Malaysia  
Baca kes dengan berhati-hati dan beri jawapan yang betul. 
Adakah anda tahu bahawa?  
S/NO SOALAN YA TIDAK 
8. CBP adalah cukai ke atas semua barangan dan perkhidmatan dalam 
pasaran.  
  
9. CBP yang dicadangkan adalah untuk menggantikan cukai jualan 
dan perkhidmatan.  
  
10. CBP adalah rejim cukai yang akan menghapuskan cukai dua kali ke 
atas pembayar cukai.  
  
11. Pendapatan dari CBP akan digunakan oleh kerajaan untuk 
menyediakan pendidikan, keselamatan awam, kesihatan, 
pengangkutan dan perkhidmatan lain kepada rakyat.  
  
12. CBP boleh digunakan oleh kerajaan untuk memberi bantuan kepada 




13. Rang undang-undang CBP telah dihantar ke Parlimen untuk 
perbahasan dan kelulusan.  
  
14. Pelaksanaan CBP di Malaysia telah dijadual semula berkali-kali.    
15. Tarikh untuk memulakan CBP telah ditetapkan di Malaysia.    
16. CBP telah diamalkan di Singapura, Indonesia, Australia dan 
Thailand.  
  
17. Anda merasakan ada keperluan untuk program kesedaran CBP 
kepada perniagaan?  
  
18. Adakah syarikat anda pernah melihat apa-apa risalah mengenai 




Pendidikan/Pengetahuan Mengenai CBP  
Bagi setiap kenyataan, sila bulatkan jawapan yang anda fikir terbaik mencerminkan 
tindak balas anda.  
 
19. Adakah anda tahu bahawa CBP adalah cukai yang dikenakan ke atas barang-barang yang 
dijual untuk kegunaan akhir dan cukai ke atas perkhidmatan dikenakan pada titik 
menyediakan perkhidmatan kepada pelanggan?  
A. Ya  
B. Tiada  
 
 
20. Adakah syarikat anda memasukkan kos cukai jualan dan cukai perkhidmatan ke dalam 
perkiraan harga barangan/perkhidmatan yang dijual oleh syarikat anda?  
A. Ya  
B. Tiada  
 
21. Adakah anda ingin mengetahui sama ada barangan/perkhidmatan anda mesti mengenakan 
GST?  





22. Adakah anda tahu yang syarikat anda boleh menuntut rebat atas apa-apa pembelian input 
untu perniagaan anda?  
A. Ya  
B. Tiada  
 
23. Adakah anda tahu bawa syarikat anda boleh berdaftar untuk memungut CBP bagi pihak 
Kerajaan?  
A. Ya  
B. Tiada  
 
24. Adakah anda tahu bawa syarikat anda boleh mendapatkan perisian computer yang boleh 
membantu urusan pelaksanaan CBP dalam syarikat?  
A. Ya  
B. Tiada  
 
25. Adakah anda tahu bawa syarikat anda boleh dikenakan tindakan undang-undang 
sekiranya gagal memulangkan pungutan GST kepada pihak kerajaan? 
A. Ya  
B. Tiada  
 
 
BAHAGIAN D  
Latihan dan Promosi CBP  
Dalam usaha untuk melaksanakan CBP, Kerajaan perlu banyak latihan dan promosi 
untuk mendidik orang ramai dan perniagaan mengenai CBP. Anda diperlukan untuk 
bertindak balas kepada soalan-soalan berikut sebagai salah satu daripada pengusaha 
perusahaan kecil dan sederhana di Malaysia.  
S/NO SOALAN YA TIDAK  
26. Adakah syarikat anda terfikir untuk mengikuti 
program latihan mengenai CBP?  
  
27. Adakah anda telah menghadiri mana-mana 




28. Adakah anda telah mendengar tentang CBP di 
radio? 
  
29. Adakah anda pernah mendengar tentang CBP di 
saluran televisyen? 
  
30. Adakah anda pernah mendengar tentang CBP 
dalam akhbar harian? 
  
31. Adakah anda pernah menerima mana-mana 
risalah  mengenai CBP sebelum ini? 
  
32. Adakah syarikat anda pernah diberikan risalah 
mengenai CBP oleh mana-mana agensi sebelum 
ini? 
  
33. Adakah syarikat anda meliaht iklan CBP di papan 
iklan awam sebelum ini? 
  
34. Adakah syarikat anda telah menghantar 
kakitangan untuk menjalani latihan jangka pendek 
mengenai CBP?  
  
35. Adakah syarikat anda ada dihubungi atau 
menghubungi Jabatan Kastam Diraja Malaysia 
berhubung dengan latihan CBP?  
  
36. Adakah anda berasa bahawa aktiviti promosi CBP 
telah cukup dibuat oleh pihak kerajaan sebelum 
melaksanakan CBP di Malaysia?  
  
37. Adakah anda mahu latihan/aktiviti-aktiviti 
promosi untuk diteruskan selepas CBP 
berlangsung di Malaysia?  
  
38. Adakah syarikat anda memperolehi pendedahan 
yang cukup mengenai CBP sebelum bermulanya 
rejim cukai CBP di Malaysia? 
  
39. Adakah syarikat anda memerlukan latihan lanjut, 
bengkel dan seminar mengenai CBP? 
  
40. Adakah syarikat anda mahukan jurulatih dari 
Jabatan Kastam Diraja Malaysia untuk dihantar 







Pelaksanaan CBP  
Bahagian ini bertujuan untuk mengetahui jika syarikat anda memerlukan perkara-
perkara lain mengenai CBP. 
S/NO SOALAN YA TIDAK 
41. Adakah syarikat anda memerlukan apa-apa maklumat daripada 
Kastam Diraja Malaysia (MRC)? 
  
42. Adakah syarikat anda memerlukan apa-apa maklumat daripada 
Kementerian Kewangan Malaysia?  
  
43. Adakah syarikat anda memerlukan apa-apa maklumat daripada 
Pendaftaran Syarikat (ROC?) 
  
44. Adakah syarikat anda memerlukan apa-apa bahan seperti perisian 
komputer, brosur, statut, dan lain-lain dari pihak berkuasa GST? 
  
45. Adakah syarikat anda perlukan bengkel dan latihan mengenai CBP 
dari pihak berkuasa GST selepas GBP berkuatkuasa? 
  
46. Adakah syarikat anda memerlukan lebih banyak bahan-bahan 
pendidikan mengenai CBP daripada pihak berkuasa GBP? 
  
47. Adakah syarikat anda memerlukan risalah mengenai CBP untuk 
aktiviti promosi selepas GBP berkuatkuasa? 
  
48. Adakah syarikat anda memerlukan salinan undang-undang dan 
peraturan-peraturan mengenai CBP daripada pihak berkuasa GBP? 
  
49. Adakah syarikat anda memerlukan lebih banyak masa untuk 
mengkaji kaedah-kaedah dan peraturan-peraturan di bawah CBP? 
  
 
Sekali lagi saya ingin mengucapkan ribuan TERIMA KASIH di atas kesudian anda 
menjawab soal-selidik ini. 
 
